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ACTO is an advisory committee of local television organisations working alongside

the Institute of Local Television. ACTO’s initial objective is to share information sup-

porting the introduction of local digital terrestrial television as an independent form

of local public service broadcasting.

ACTO was established in 2003 by local television members of the Community Media

Association to focus on the introduction of local digital terrestrial television services -

or ‘local DTT’.

Through the Institute of Local Television ACTO is represented on Open Channels for
Europe! the organisation representing European local and open channels in exchang-

ing information on European practice and in negotiation with the European parlia-

ment on small-scale TV provision.

Personal and institutional affiliation to ACTO is by a small annual subscription (see

page 14) entitling subscribers to copies of Institute of Local Television research and

reports as well as to ACTO directories. Subscribers also receive early announcement

of local TV conferences, forums, workshops and are offered networking and support

with submissions to regulators and government as well as encouragement with lo-

cal-tv related activities.

ACTO - local public service television directory - encourages local lines of research

and documentation and promotes publications which support a wide public en-

gagement with small-scale local TV.

This is the eleventh edition of the ACTO - local public service television directory.

ACTO back issues can be downloaded from www.maccess.org.uk/members/ilt.html

WEBSITES
For information:

on local and community TV in Europe: www.obs.int/db/persky/eu.html
on community TV channels worldwide: www.openchannel.se/
UK’s Community Media Association: www.commedia.org.uk/
UK examples of local and community TV programmes:

www.showcase.commedia.org.uk/
website of NvTv Belfast’s Local TV Channel: www.nvtv.co.uk
Public Voice is the leading voluntary sector coalition campaigning for citizens’

interests in communications policy and regulation:

www.politics.co.uk/campaignsite/public-voice-$3436683.htm
Ofcom - the UK’s independent regulator and competition authority - site in-

cludes sections on codes, guidelines and consultations: www.ofcom.org.uk/
..... provides an extensive catalogue of consultations and reports - for back-

ground to local TV look out the public service broadcasting consultations Phase1-

3 and you can join the Ofcom email list for updates on future consultations and

publications

inter-ACT!#5 media activism in South Korea. You can subscribe to this regular

English language newsletter at http://lists.riseup.net/www/info/inter-act
Institute of Local Television www.localtvonline.com/ .... shared with The Broad-

casting Trust, website lists publications, provides background papers, illustrates

local TV DVDs, 2.4 Ghz TV studies ....

Ofcom’s new spectrum dividend review consultation

http://www.ofcom.org.uk/media/news/2005/11/nr_20051117
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Speed Reading MORI’S ‘Programmes in the Nations’
Speed Reading ... is a ‘quick response’ to MORI’s study of perceptions of local and

regional and national programming from a sample of viewers in Scotland, Wales

and Northern Ireland. Written in February and first published in April 2005 on Ofcom’s

website. The original unmodified MORI paper can also be downloaded from Ofcom.

Speed Reading ... here draws attention to how ‘local’ is used and understood/mis-

understood in representing a sub-UK scale - the term not always used to convey

activity or geography at a smaller than regional or devolved nation level.

The UK is also sometimes called ‘national’ when those in the nations would correct us

and say the ‘nation’ is theirs and the UK is the ‘state’.

ACTO has looked at How Big or Small is Local TV? before. Here with MORTI’s paper

we to explore identity and identification and see how regional and local are too

readily confused. Local TV needs to work on this confusion for its own sake not only in

the minds of researchers and academics but to query a persistence in interchanging

use of ‘local’ and ‘regional’ when researchers quiz TV viewers.

In only a few cases is the footprint of commercial regional ITV the same as for (say)a

Regional Council while in Wales and Northern Ireland (confusingly) commercial re-

gional TV addresses each ‘nation’ in its scale.

In somes cases it seems clear from studies which don’t make a distinction that where

viewers talk of ‘local’ they also mean an affinity that stretches beyond local or na-

tional borders - particularly where common occupations, similar population densities

and habitats, transportation, public service access, educational or cultural

understandings remain shared in spite of all or many of these being addressed and

administered by different national, regional or local authorities.

II

There has not been a lot of work undertaken on the scale of Local TV as part of the

Ofcom’s Public Service Broadcasting Reviews or their Digital Local study.

ACTO has maintained based on the Institute of Local Television’s early studies and

the experience of the RSL local TV channels that ‘local authority area’ offers the best

scale for Local TV. Atb this scale the public service responsibilities of local authorities

can be scrutinised and amplified by local public service television.

However, the perception of local identity plays as important a role as administrative

local area. In north Edinburgh Leith was until the 1920s a borough in its own right. The

absorption of the port area into the city has not diminished the distinctive self-iden-

tity of many living in this area of the city. Moreover, incomers and new developments

acknowledge the sensistivity of modernisation which would leave long-term residents

as poorer neighbours. There is tension and dynamic in that relatioonship which calls

out for democratic and media representation - and both go hand in hand. The sense

of a longstanding community with concerns to address investment inclusively en-

sures that the on-going identity of Leith is a more current, involving and lively issue -

more so than it might be for another part of Edinburgh. The assertion of an on-going

identity against fear of administrative compromise may - in part - help define a com-

munities persistent sense of itself.

In a recent paper addressing the BBC’s current Charter Renewal and the terms in

which Scotland is acknowledged in the BBC’s approach to this the author refers to
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Scotland as ‘local’ while also wishing Scotland to be better able to express its na-

tional identity in broadcast media.

Perhaps without Scotland being represented here with sufficient confidence to ex-

ploit the full lexicon of ‘nation’, ‘region’, ‘locality’, ‘community’ and ‘neighbourhood’

with a palette of nuances there is little chance that the Westminster government will

refrain from echoing the nation’s miniaturisation.

But this is by no means just Scotland’s problem - Wales, Northern Ireland and the

English regions are unsure how big or how small they are or should be or when and

why to use one or another sense of scale.

And critically this is England’s problem too. For ‘England’ to escape being drafted in

as a synonym for ‘Britain’ and the ‘UK’ and to acknowledge equality as well as differ-

ence from Scotland, Wales and Northern Ireland its sense of its own self maybe needs

better to bev crefloected rather than (as with recent ministerial interventions) cen-

trally composed.

Not least - and this is the point - the important issue of identity and belonging is tied

up with representation and in good measure representation revolves around broad-

casting’s accountability to those to whom the signal is transmitted. But that’s an-

other story .....

Preamble from April 2005 version
Let’s start with a frustration. It was bad enough in the early 1990s to find that re-

searchers working for the broadcast regulator the ITC couldn’t tell their ‘regionals’

from their ‘locals’ or a viewer’s ‘region’ - (where they live) from an identification with

the programming output from an ITV region. Bad enough - and not good enough for

regulator inspired research to be so complicit with ITV’s interest to obscure its scale

and viewer-relevance.

So ...in spite of the devastating analysis made of  Mapping Regional Views (1991/

1993) [‘Reading the ITC’s Mapping Regional Views’, Citizen Television: a local dimen-

sion to public service broadcasting, John Libbey, 1993] and a subsequent start at a

lexicon of local news values - ‘Defining the social geography of local news identity’

(1994/1998) reprinted in Local Television Renewed, School Press/ILT, 2005] and the

contributions by a handful of academics before and since who’ve looked at local-

ism and identity and identification with small-scale media .... and, well you’d just

hope, you really would expect by now .... that any new TV regulator conducting

research in this field would have its head around what had already been written - if

only to systematically write it off and then to re-evaluate it.

Well  .... no. The prevailing wisdom remains that you start out enquiring about news-

needs in an ITV regional or nationwide setting (confuse the two) and hope to exam-

ine news expectations among those to whom nation-services are not actually being

supplied by current channels without outlining what you and the participants might

have in mind with ‘local’, ‘nation’, ‘region’ and so on.

Well ... any new work undertaken without first exploring and providing a working

definition of the distinctions and gradations between scales of local and regional

identity and the ambiguities in identification with regional TV provision while still fail-

ing to distinguish ‘region’ and ‘regional TV reach’ is simply going to suffer the same

old flaws. This is what MORI has done for Ofcom - undertaken research that is defi-

nitely required but without sufficient preparation and so continues in the far from fine
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tradition of the ITC to perpetuate mistakes identified by Reading the ITC’s Mapping

Regional Views in 1991 - viz that the distinctions between region and regional TV and

local and regional TV are blurred - have been deliberately blurred to maintain re-

gional ITV and maybe now are just blurred by accident or tradition but still favour a

false reading of value in regional TV output - so much so (back in 1991) that what-

ever regional TV provided was local because its was as local as it got - though not as

local as the respondents wanted:  when the ITC’s research was unpacked and its

answers read for a more rational understanding, we found the place where the re-

spondents believe local and regional to be, and why this semantic carelessness pre-

sented a major problem for local TV: a problem that MORI has not addressed ....

Speed Reading MORI’S  ‘Programmes in the Nations’
An Institute of Local Television reading of MORI’s ‘deliberative audience research

project conducted ... for Phase 3 of Ofcom’s PSB Review’ by MORI in February 2005

Presentation of ILT analysis
Intuitively ‘interesting or life affirming’ parts of the MORI document are highlighted in

bold while comments added by the authors at ILT are in bold and red. The rest is all

MORI’s.

Summary of MORI’s findings  (with ILT’s reading)
The importance of reflecting the nation
In all three nations of the study, participants identified with their nation as a whole,

felt it had a distinct identity and that it needed specific dedicated programming

provision.

Wales and Northern Ireland are served by a single regional ITV company - so ‘re-
gion’ and ‘nation’ in TV terms mean one and the same so far as coverage and iden-
tity go. But this is not the case for Scotland, with Scottish and Grampian and part of
the Border service providing separate services across parts of Scotland.

In Wales and Scotland, participants also expressed a need for programming reflect-

ing the different regions of these countries.

Is this ‘different [television] regions of these countries (no it can’t be - there’s only one
ITV service in Wales and Northern Ireland), so is ‘region’ here a cultural or an admin-
istrative region - or is this a general loose region which is something smaller than a
nation???

In Northern Ireland, this desire [for reflecting different regions] was expressed less

strongly and there was simply a need to show programming which reflected more

than Belfast.

Benefits of current provision and potential for improvement
In general, dedicated programming was appreciated.

‘Dedicated’ used here in what sense - dedicated to whom? Is this ‘regional’ or ‘na-
tionwide’ TV viewers? To what is it ‘dedicated’ - to the nation-as-TV region in Wales
and Northern Ireland and to the inhabitants of the separate region(s) in Scotland?

Dedicated news and current affairs were seen to do a very good job at present [but
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a good job at representing news from where?], and there was interest in more local
news and the use of alternative channels in the future for delivery of local informa-
tion.

Some spelling out of the what these alternative channels might be would help the
reader and presumably needed spelling out for the interviewees - what was sug-
gested by MORI as being possible alternative channels available for future programme
delivery?

Other genres including sport, comedy, consumer affairs programming and docu-

mentary were also appreciated.

Whereas Ofcom has largely written off regional TV provision of these genres in its
Phase II study - for regions in England and (for regional provision) in the nations!! The
aspiration for nationwide provision seems already confused (by MORI) with the real-
ity of Scottish region-wide only commercial TV services.

For older participants, light factual and nature documentaries were also popular.

However, younger participants (including those up to their mid-30s) felt distanced

from dedicated programming and expressed concern that there seemed to be little

provision targeting them.

In all nations there was interest in showing the nation to the UK – so that the rest of the

UK could see more of the richness and subtlety of culture and life within the nations

than happens at present. This was particularly apparent in Northern Ireland as these

participants felt that their image as pictured by the rest of the UK was one-sided and

sometimes negative.

For most, however, better network representation was not seen as an adequate al-

ternative to dedicated programming: both were felt to be necessary.

In Scotland, participants tended to feel under-served by UK-wide news bulletins,
and were interested by the concept of replacing a main UK-wide bulletin with one
giving a Scottish perspective on both national and international news.

But the SMG Scottish news proposal is for this to come from London - so there seems
insufficient focus in MORI study on the importance of where news comes from, edito-
rial independence as well is wanted as a skew in favour of the Scottish dimension.
The national Scottish news proposal was made by ILT at an Ofcom presentation in
November 2004 attended by SMG - but not made in SMG’s form. (See also ‘Assessing
the Potential for Local Television in Scotland’ response to Phase II PSB Review and
published on Ofcom’s website.)

Priorities for the future
Overall, participants felt that there were specific cultural and social benefits associ-

ated with dedicated programme provision.

Again, dedicated to the nation (for Wales and Northern Ireland) but in Scotland this
is not currently possible (on commercial TV).

It was these benefits they wished to see retained, rather than rigid quotas on genre,

peak-time scheduling or quotas on the budget for specific programme types. Pref-

erences tended to be similar across the three nations, with any differences high-

lighted in the nation-specific sections of this report.

When thinking about specific genres and types of provision, viewers prioritised the
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following types of dedicated programming. The consensus was that these required

higher quality production values and ideally, peak or near-peak scheduling:-

• News [but the news currently is regional and SMG proposes to introduce nation
news - so how was the comparison between regional and nationwide news
made by MORI?]

• Current affairs

• Investigative social documentary

• Light entertainment including comedy and live entertainment

Participants were also keen to support these key genre shows with extra, regular,
cheaper (possibly shorter), examples of genres where high production values were
not seen to be so important.

Yes - this is in tune with earlier local TV studies; the more relevance perceived in the
programme by the viewer then the greater the willingness to accept some reduction
in production value (though not in editorial value).

These shows were seen as a means of ensuring that dedicated provision for the na-
tions appealed to particular minority groups

This again seems to mean that ‘dedicated’ refers to ‘nationwide TV’ and not ‘region-
wide TV’ - again problematic for Scotland (with its two and a half ITV regional cover-
age)

These programmes included sports, light factual programmes, listings or magazine
programming (to appeal to younger viewers).

Yes - this seemed to be confirmed by the Channel Six Dundee experience - at a
local scale.

Discussion of quality and scheduling resulted in the consensus that it would be im-

portant to show key genres at peak times (or near peak) to maximise the benefits

that the nations would get from them; building a following, providing social cohe-

sion, and so on.

Exactly - but regional ITV cohesion is not the same as nationwide cohesion and here
we have the impertinence found in the ITC’s Mapping Regional Views, that region is
good enough when nation not available, that TV region has some territorial and po-
litical significance and value beyond its own geographical accident and commer-
cial imperatives!

However, it would be acceptable to compromise on the other programming, show-

ing it off-peak or shortening the time available. The principle was that some provision

could still exist even though not at peak.

The range of programming available on other channels was relevant. For example,

in Wales, S4C was felt to do a very good job showing Welsh programming, and thus

it was felt to be less of a priority for the ITV licensee. Similarly, in Northern Ireland,

many participants felt that because some channels from the Republic of Ireland

broadcast in Irish, which was available (although not universally) in Northern Ireland,

there was less need to replicate this on UTV.

In Scotland, by contrast, it was felt to be important that Gaelic programming was
maintained, because there is no dedicated channel.

So - have a dedicated channel - isn’t this research being second-guessed by main-
taining the broadcasting status quo!! Aren’t the Gaels seeking a dedicated chan-
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nel? Those who are not Gaels or not interested might well want Urdhu, Scots or Doric
instead? So many millions per annum on a language spoken by 60,000 ...... and the
same might be asked for other languages and cultures with a claim to living and
breathing in Scotland?

Participants also felt strongly that dedicated programmes should be given regular

timeslots and supported by trailers and appropriate continuity. They felt that these

elements were part of what constituted, or defined, programme quality.

The digital future
Participants acknowledged that digital TV take-up was increasing (and indeed re-

cruitment of the sample ensured that both terrestrial and digital viewers were repre-

sented). However, there was some concern that if digital TV became too hi-tech,

too quickly, the digital divide might widen between people, especially for those in

more rural areas and for older people.

Participants agreed, therefore, that in the future there would be more channels avail-
able, and a more non-linear way of watching TV, but felt in the short term that it was
important to continue provision across the terrestrial channels.

Yes - some recognition that having early adopters implies that somewhere there are
later adopters .... and not all TV demand is saturated by on-demand viewing, seren-
dipity and the Reithian principles require some sense of provision - maybe less auto-
cratic, but choice only works when you have a purpose ..... and watching TV is not
always purposive behaviour (see Don Quixote’s Art and Television: seeing things in

art and television, School Press, 1998, especially chapter titled ‘Noisy Channel’)

Using digital channels or broadband to offer more localised content was of interest

to participants and they saw a number of advantages. However, they also foresaw

some practical challenges, such as the amount of content and calibre of produc-

tions.

SECTION 1
Introduction
1.1 Research context
As part of its Review of Public Service Television Broadcasting, Ofcom commissioned

MORI to carry out a piece of qualitative research with audiences in the devolved
nations of the UK. The key areas to explore included:

• Perceptions of the current provision of dedicated programming on ITV and BBC

• The relative importance of dedicated programme genres on ITV in relation to

schedules and programme budgets

• Views about the extent to which UK-wide reflection of each nation exists and

whether audiences find this desirable

• Views about the future of dedicated language provision, including Welsh, Scots

Gaelic, Irish language and Ulster Scots

• Whether more local TV services are wanted and what role these should take

• The relative importance of TV provision in relation to other media and new me-

dia forms



9

There were also specific objectives for each nation:

• Northern Ireland:

• To explore the role of dedicated programming on UTV

• To examine what younger people think of programming for Northern Ireland

• Scotland:

• To examine views about the distinctions between STV and Grampian programmes

Didn’t see much evidence of this - and difficult to set up if viewers only familiar with
one rather than the other - is it intended to look for how a nation is represented in
these regional services?

• To find out whether region-specific and nation-specific programmes are per-
ceived any differently from each other

Does this mean comparing BBC Scotland with regional ITV programming? If so where
are the findings of this comparison reported?

• Wales:

• To examine views about the role and focus of S4C

• To find out which elements of BBC provision are appreciated

1.2 Methodology
Nine four-hour long workshops were carried out with around 20 people attending

each. Workshops were carried out in Dumfries, Glasgow and Inverness in Scotland;

Belfast, Derry/Londonderry and Enniskillen in Northern Ireland, and Caernarfon, Car-

diff and Aberystwyth in Wales.

The workshops broke into two groups at various points to allow a more in-depth ex-

ploration of the issues, as well as sessions in plenary. Breaking out into smaller groups

allowed for different groupings of participants, for example, by religion in Northern

Ireland, age, and whether people were regular viewers of non-news dedicated pro-

gramming. During each workshop, two different breakout groups took place, se-

lected according to these different relevant groupings. In the plenary sessions, the

extended discussion allowed both the moderators and Ofcom to present the policy

issues for comment and reaction.

For a full explanation of the methodology and the sampling, see Appendix A.

SECTION 2
Current Provision
This chapter explores how participants defined the terms and concepts of localness,

regional and national provision. It also examines their views about current provision

of dedicated programmes, including whether there are any gaps and unmet needs.

In Scotland ITV is regionally dedicated - and it is the current provision being consid-
ered here. Also - surely a Gaelic requirement for a channel was not met by exploring
unmet need so much as accepting the compromise of regional delivery (for ITV). So
are we going to see some distinction being made here between an ITV region and
administrative, cultural regions - or those ‘regions’ with which viewer’s identify?
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2.1 Identifying with a nation
In all the workshops, the sense of ‘a nation’ was clear and there was strong agree-
ment that these nations would benefit from their own television provision. All partici-

pants felt they identified with their nation as a whole. When asked to draw on a map

the boundaries of the principal area of interest to them, all initially circled the whole

of their nation, defining it by its official boundaries.

In Scotland, participants were the most vocal about their status as a nation and the
need for representation both of the nation as a whole, as well as the different areas of
diversity within it.

‘Different areas’ seems to be a way of distinguishing ‘regional as in ITV’ from regional
as in ‘administrative, cultural or some other closely identified region’?

‘You get a quiz show, they say Margaret from Plymouth and John from Exeter,

but somebody from Scotland and they don’t say whereabouts. It’s patronising.’

(Glasgow)

Clearly, ‘Glasgow’ (the interviewee) is suggesting something different than the ITV
Central Scotland region when saying ‘whereabouts’....

In order to establish which kinds of television provision felt most relevant, participants
were asked to define what ‘localness’ meant to them, along with the meaning of the
terms ‘regional’ and ‘national’.

Maps were used to encourage visual representation.

The terms were used variably by participants. Sometimes the term ‘national’ was
used to describe Scotland, Northern Ireland or Wales, but on other occasions it was
used in the context of discussing the UK as a whole.

Participants acknowledged that although they thought of their own nation as a na-
tion, they were still part of the UK. Many felt it would seem over-dramatic to try and
separate themselves off from the rest of the UK.

1 Half the participants in each workshop were recruited as regular viewers of these

programmes (see Appendix A), and so appreciation levels may be higher than would

otherwise be the case

Figure 1: Scottish perceptions of localness. This illustrates that the whole of Scotland is

of relevance, but that there are other areas of interest.

This Dumfries resident would be interested in information

and entertainment centring on the cities, but also finds

the trans-border region relevant.

For example, compare this with ITC’s Mapping Regional

News ....... of 1991, not much change. But what’s clear (I
think) from the drawing is that localness is nowhere near
the scale of TV coverage from the Scottish ITV regions......

‘Moderator: and what is Wales?

Participants: National

Moderator: How about the UK, what’s that?

Participants: International! [laughter]’ (Aberystwyth)

In all three nations the term ‘regional’ was also used. For Scotland, this did not ex-
actly tally with the TV regional areas.
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Yes - so there is a problem being identified not a compromise presumed ....

For example, in Glasgow the term ‘regional’ represented the Central Belt, in Inver-
ness it meant the Highlands, and in Dumfries there was some indication that their
‘region’ also included locations across the border, such as Carlisle (see Figure 1).

Not so sure that regional wouldn’t also and more often throw up Strathclyde as the
answer here in Glasgow????

In Northern Ireland, there was acknowledgement that the population was small in

comparison with England, which meant that terms were used variably. On the one

hand, the whole of Northern Ireland was described as ‘local’; on the other, partici-

pants said that Northern Ireland felt like a separate distinct country which certainly

needed its own television provision. Additionally, there was a range of different levels

of interest in, and affinity with, the Republic of Ireland.

This interest was often split along religious lines, with the Catholic community believ-

ing that areas over the border were local and of interest to them, particularly if they

had relatives or holiday homes there.

Participants in Northern Ireland were the least interested in ‘regional’ coverage –

that is, coverage which distinguishes between different parts of Northern Ireland.

There was interest in hearing about the different areas of Northern Ireland outside

Belfast, but participants explained that this would be to show the variety of different

things going on across the ‘nation’ of Northern Ireland, rather than to point up any

great differences in lifestyle or culture across the different areas of Northern Ireland.

Figure 2: Localness in Northern Ireland Some of the participants in Derry/London-

derry and Enniskillen felt that areas over the border were local to them, as they often

go into the Republic for leisure purposes or for work.

This can be contrasted with discussions in Scotland
and Wales, where participants clearly felt that re-
gions within their nations had distinct elements of
heritage and culture which could be represented
to advantage on television - but evidently not rep-
resented adequately or at all through the scale and
disposition of the ITV regions.

In Wales, participants in Aberystwyth and Caernar-

fon talked about their ‘region’ and its differences

from South Wales, such as different types of work

and communities.

Figure 3: Localness in South Wales A participant in

Cardiff explained that for her, local interest could

be indicated with these stars - the stars relate to

places she had been to for a great night out). In

general, the orange colour related to the area she

felt was local and regional to her.

‘You go down to Cardiff; it’s a different kind of work-

ing altogether isn’t it. I mean it’s completely differ-

ent.’ (Aberystwyth)

Those who lived in South Wales claimed to be most interested in the ‘three cities’ of
South Wales as they would be likely to go to those places, and therefore keen to
know about news and events there (see Figure 3).
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More confirmation of earlier local TV studies - the
dumbbell-shaped interest covering ‘local - place
that I live in here’ and ‘over there where I some-
times go’ but not showing much interest in what
lies between - no neighbouring counties or in-be-
tween areas. See also Defining the social geogra-

phy of local news identity (localtvonline.com or
[Local Television Renewed op cit]) particularly an
interest in weather news - and an equal interest in
a ‘lack of news’ about weather in a news bulletin
‘as news’-  along the narrow commuting corridor
from home to work.

Despite this differentiation, there was a sense that

Wales was coming together more in the past few

years, as people moved between North and South

Wales. Participants also mentioned that more na-

tional events had been taking place, which they

thought would help to bring the country together.

‘Because things have evolved haven’t they… there’s now more links between

Cardiff and North Wales than there used to be. I think it has progressed a lot and

I think it will continue as more of our people go down there and they come up.’

(Caernarfon)

In summary, all identified with the UK, their nation within it, and (especially in Wales

and Scotland) their region. There were a number of factors that influenced partici-

pants’ definitions of localness:

• Where friends and family currently live or lived in the past. Participants wanted

to hear about where they were brought up when younger, or where friends or

family were currently living

• Where they worked

• Where entertainment and leisure facilities were available

• Where places were easily accessible to them

The dumbbell model - local at home (or work) as the pivotal area around which a
variety of news ‘globes’ are swung - some of which are the same for many viewers,
while others move from ‘quite distinctive’ to ‘unique’ (where friends or family live).

What participants wanted to know about their local area varied. For example, if a
city nearby was easily accessible and had entertainment facilities, then people
wanted to hear leisure information. However, while they were always concerned
about their own city in terms of news, they were less concerned about news in a city
nearby.

As the earlier studies suggested but failed to reconcile - the shape of the local news
requirement is not local inside a regional (ITV) doll inside a nation-wide TV doll - but
local-to-local connections and local to nationwide connections - or the sum of the
locals.

Participants were interested in hearing about sport when it was on a national basis,

but not if it was the results of a local league in another part of the nation.

Nation fine - local fine too, but regional and neighbouring not good - if less relevant?
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‘It’s something Gareth Edwards said once when he was playing rugby and he

said, when he was playing New Zealand and he was arriving back in Heathrow,

he was home. When he was playing somewhere in Britain, he was home when

he came back to Cardiff. Again, when he was playing in Cardiff, he was home

when he was in his home village. It all depends, as this gentleman says, it’s per-

spective, isn’t it?’ (Aberystwyth)

The sense to be explored here is that local is a ‘perceptual’ as well as a ‘real space’,
emotional proximity as well as physical geography ...

2.2 Views about current provision
Views about dedicated provision were very similar across the nations and also across

social classes. Workshop participants in this session were not asked to focus exclu-

sively on ITV provision; rather, the discussion was more wide-ranging, encompassing

BBC programmes as well.

Participants were aware of dedicated television provision, and able to articulate

the benefits they felt that came from it. They felt that television needed to show

dedicated programmes because there was a shared culture within the nation that

was different to the other nations within the UK, and which therefore required its own

programming. For example, each nation believed that it had its own specific sense

of humour that other people would find difficult to understand. More widely than

this, participants believed their country had its own culture and shared heritage, and

needed dedicated programming to help reinforce a sense of national pride.

‘[Discussing Give My Head Peace] I don’t think the ‘English would get the same

sense of humour from it. The English people I know just haven’t got the same

sense of humour as us.’ (Enniskillen) ‘I think it’s in our culture to have to see, have

to watch. We do have a lot of UK TV and being part of Northern Ireland we

consider ourselves maybe part of the UK as well, but when it comes to Northern

Ireland we actually see the difference between our culture and the UK culture.’

(Belfast)

Many of the older respondents (usually those over 35 across the workshops) were

happy with the status quo and the amount of provision at the moment, especially as

they perceived that dedicated programming had improved over time. When con-

structing schedules, these participants often initially developed ideas which reflected

the scope of current provision.

Despite valuing this dedicated provision, participants did not want such program-
ming to be parochial, and did not support, for the most part, lower-quality pro-
grammes. Although they acknowledged that budgets will usually not be as high as
those of programmes on the network, there was much discussion about the negative
effects of dedicated programmes that were seen as low quality, poorly made, lack-
ing in ideas and ‘too  embarrassing to watch’. In general, many participants pre-
ferred that dedicated programming did not exist, rather than that poor quality pro-
gramming was shown.

This could sometimes impact on whether dedicated programmes were currently be

watched by participants – a number commented that there was an assumption

that programme quality will be poor. On the other hand, if dedicated programmes

were well made, then participants in the groups said that they would watch them.

A striking example of this is programmes made in Gaelic or Welsh, which were felt by
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many in the workshops to be of high quality and were often watched and appreci-

ated even by people who could not speak the language. Other examples of high

quality programmes were The Ferret in Wales and Spotlight in Northern Ireland.

‘I’ve come across the odd programme on BBC2 as well, and it is a Gaelic pro-

gramme and I’m not a Gaelic speaker, and I’ve watched the programme be-

cause the content’s been fantastic.’ (Inverness)

Dedicated news was seen as the most important genre currently provided [but re-
gional ITV in Scotland is at best a pastiche of a nationwide news service - Scottish TV:
your local service - jumping in two directions simultaneously] and the most watched.

Most agreed that news of crime or breaking political events were the most important

news to be disseminated across the nation, and felt that in these cases that their

region should be reflected in such provision. As mentioned above, in Northern Ire-

land there was least emphasis on the need for region-specific provision, although still

a need for representation of other areas of the country beyond Belfast.

‘If you see something advertised… a paedophile in Northern Ireland, you prob-

ably watch it because ... you want to know what’s going on your own door-

step.’ (Belfast)

Participants often blurred the line between genres when discussing current provision.

For example, current affairs was seen as encompassing social documentary through

to extended news reporting and analysis. Similarly, entertainment shows were felt to

range from chat shows, music and entertainment listing programmes through to

comedy and light factual elements.

Programmes that show social issues were especially valued, for example The Fix in

Wales. However, participants liked having a range of genres within the current provi-

sion and programmes such as local history, comedy and light factual were also ap-

preciated.

Many participants were interested to see areas and people they were familiar with

on region-specific television, and suggested they would be more likely to watch the

programme when they knew the area.

The above is confusing - region specific we’ve established is not ITV region specific -
there’s no ITV region specific prospects in Wales or Northern Ireland - so how is re-
gion specific delivered, who provides it in Wales and Northern Ireland???

‘If you actually see a programmes about a locality, you tend to watch it be-

cause you are sort of interested... you can …relate to it.’ (Caernarfon)

.... about your locality ..... relate to it - implying rightly that you can’t relate to TV’s
regional scale .....

Indeed, it was often suggested that region-specific programmes could be shown

more widely across the UK to change people’s perceptions and show the more posi-

tive aspects of the nations and as information for potential tourists.

But this is confusing too - Caernarfon is talking about a small area (I imagine from her
sense of locality) yet MORI is referring to this as region-specific and attaching re-
gion-specific value to reflecting on the nations - in nations where the only option is
nationwide TV because region-wide is nationwide in the two nations which are not
Scotland. In Scotland region-specific is also understood as smaller than ITV region-
wide - but it’s not deliverable at the moment either. So what does this paragraph
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relate to - an aspiration for a scale of broadcasting not provided?

‘[Most people] seem to think that Wales is like a little country and with sheep

and everything, well that’s what we’re saying, things are going on in Wales.’

(Caernarfon)

Meaning - I suggest - that there are microcosms in Wales where differentiation oc-
curs from this supposed stereotype?

‘A large amount … relies on tourism. These are the kinds of programmes that

pull people towards us.’ (Dumfries)

Hence the value of the local-to-local network ILT has proposed - Dumfries ads on
Edinburgh TV (and other UK city stations) would be targeting visitors from other dis-
tinct areas to visit Dumfries, rotating the targeting to promote visiting Dumfries (say) in
a local holiday for Edinburgh then for a local holiday in Glasgow, Carlisle etc.

Participants also discussed dedicated programmes that are equivalents of UK-wide

shows such as home makeover or job swap shows such as Fish out of Water in North-

ern Ireland. There were mixed views about these programmes. On the one hand, it

was believed to be interesting to see a local area that people are familiar with.

However, these programmes were felt to be of lower quality at times compared with

the UK-wide equivalent.

Yes there’s a very real danger in mimicing larger TV shows - where poverty of budget
will show - unless new approaches taken to production.

‘The content will be sort of diluted from the national level.’ (Inverness)

In Scotland, the Central Belt was felt to dominate in provision. Participants in Dum-

fries, for example, pointed out that there was a lot more to Scotland that they would

like to see covered, in terms of news, social and current affairs, and entertainment.

Here again the local-to-local network makes sense - instead of the ‘local inside the
regional inside the nation TV model’.

Similar sentiments were expressed in Aberystwyth, where participants felt that some

of the bigger cities like Swansea and Cardiff dominated.

However, the role of television was also seen to be important in bringing the nation

together. For example, in Wales coverage of the Welsh League was seen as a way of

bringing people together, and the Millennium concert was particularly appreciated.

The role for nation TV is not disputed - but its delivery in Scotland calls out for new
broadcaster .... and scrapping Scottish, Grampian and Border. After all, these three
have had several decades to address the problem they (the regulators and their
researchers) have sought only to obscure.

The existing schedules for dedicated programmes have their impact on participants’

views. For example, participants in Northern Ireland were familiar with UTV’s Friday

9pm entertainment slot, and therefore appreciated this as a natural timeslot for dedi-

cated provision.

‘I believe we need entertainment on a Friday night.. it’s the start of the week-

end, you’re off from work, you have the tea over and you’re not going to go

around doing housework or anything because you’re off the next day.’ (Derry/

Londonderry)

Similarly, the Sunday teatime slot was thought to be a good time to show dedicated

programmes because it is when all the family are available to watch television to-
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gether. School around the Corner in Northern Ireland was cited as a good example

of this type of programme.

2.3 Gaps in current provision
The younger age-groups felt significantly under-served by current provision across
all three nations. This included teenagers through to those in their mid-thirties.

This group particularly appreciated what they saw as good and funny dedicated

entertainment programmes such as Chewin’ the Fat in Scotland and Give My Head

Peace in Northern Ireland, but believed that other than these programmes, there

was little for people of their age and interests.

Older participants also remarked that they felt there was little dedicated provision for
younger people, and that there was a need for young people to be re-involved with
it. Fears were expressed that if this did not happen, such television provision might
disappear, as young people grew older with no real connection to it.

Younger people from all three nations called for more dedicated entertainment pro-
grammes in the future, of the type that they want to watch. In particular, they sug-
gested the concept of magazine programming with listings. Some could already
access this content on the Internet or through local listings magazines but they felt

that television would also be an important outlet for such information. They argued

that it would show that younger viewers (teenagers, young adults, pre-family view-

ers) were valued by the broadcasters.

Younger people also suggested new films and drama, as well as allowing younger
people access to making dedicated programmes, without the need to incur high
production costs. This view was also expressed when more localised content was

discussed (Discussed further in Section 4: Future provision).

All the nations felt that they were not reflected well to the UK as a whole. There were

a number of comments about stereotypical or unattractive characters from the na-

tions being portrayed in UK-wide programmes, such as Trevor in EastEnders, or Jim

McDonald in Coronation Street.

‘He uses his fists – what a great advertisement for Northern Ireland’ (Enniskillen)

2.4 Other media
Participants tended to listen to local radio stations for news, traffic information, mu-

sic, listings information and discussion. The younger participants in Belfast especially

valued the listings information on radio. Radio was also felt to be useful for more

localised information in comparison with television.

National papers were also read by participants, although in Northern Ireland they

were felt to be biased for one side of the community. Participants in Scotland and

Northern Ireland noted that UK papers are produced with their own national ele-

ment such as the Scottish Sun. These were appreciated as they gave news from a

national UK perspective but also included stories from the nations.

Websites were also used for local information, such as the BBC’s or council websites.

However, across the nations, it was felt that the internet was not yet sufficiently em-

bedded to be able to reflect or inform the whole community. Rather, television was

seen as the most powerful medium because of the power of the images and speedy

response to news and current affairs.

‘You’re reading it in the papers, the local papers, the Derry Journal reports every
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week the young ones are often, you know, been sentenced and put on proba-

tion… But to actually see it, as you say, you know, live or recorded as live, and

then broadcast it’s just so ... it’s dreadful.’ (Derry/Londonderry)

SECTION 3
Priorities
Exercises were carried out at different stages during the workshops to ascertain pri-

orities for the delivery of different elements of dedicated programming. These exer-

cises specifically addressed requirements on the Channel 3 licensees, and not the

BBC. Illustrative, indicative material of the different potential budgetary and sched-

uling challenges facing commercial licensees was given to participants in stages,

and trade-off

exercises were carried out. This section provides a synthesis of the different (and at

times contradictory) opinions expressed at different stages in the discussion.

3.1 Methods
In the first session, cards which illustrated different dedicated programmes were used.

Participants discussed genres using particular programmes as stimulus, and chose

several which represented the kinds of provision they felt were the most beneficial at

national and regional level.

In the second session, a trade-off exercise was carried out. This involved different

genre cards stuck to a simplified representation of a weekly ITV1 schedule. This sched-

ule was indicative rather than actual: it was not intended to fully represent each

licensee’s requirements, but rather to illustrate the key programme areas under dis-

cussion. The genre cards could be moved around the various slots each day in the

week; into and out of peak time, during the day and the evening, and at the week-

end vs. during the week. Participants could also add more cards with more of the

same genres, or different ones. They could take away any they felt were superfluous.

Participants created different versions of the schedule and they were asked to:-

• Redesign a typical weekly schedule so as to provide the best provision for their

region/nation overall; and to explain and defend their choices

• Then take into account the relative illustrative costs of different programme types

and time slots, and make any necessary changes to their schedule bearing this

in mind

• Then reduce the budget available and allocate resources to provide the best

solution on a smaller budget

3.2 Overall choices
In all sessions, viewers mentioned that populations of the devolved nations are low

compared to those of the large conurbations in England. Because of this they found

it hard to imagine that in practice, large amounts of resources would be likely to be

available for programming for their nation, or region within the nation. They also

tended to find it difficult to think beyond the status quo of the scheduling they were

used to, to the ways they might use television in future.

‘If you put it to a vote we’d get outvoted, let’s put it that way. That’s simple.

That’s political. There’s only 5 million people in Scotland. So what say do we
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get? None.’ (Glasgow)

Future plans of the BBC were also, naturally, unknown to participants, and so on

occasion it was hard for them to make judgements about whether it would be nec-

essary to preserve some services on ITV1, given that the BBC could potentially in-

crease its current offering for the nations.

Overall, participants felt that there were specific cultural and social benefits associ-
ated with national/regional TV. It was these benefits they wished to see retained,

rather than rigid quotas on genre, peak-time scheduling or quotas on the budget for

specific programme types.

All nations were interested in the idea of improving the way they were represented

on UK-wide TV to the nation as a whole.

For most, however, better network representation was not seen as an adequate al-

ternative to dedicated programming.

Nation-specific provision remained important and motivating for all participants. As

mentioned below, participants also felt that some of the solutions proposed to im-

prove dedicated programming might have the effect of improving the image of the

nation to the UK as a whole: for example, showing fewer but better quality shows

which could be taken on by the network.

The overall consensus, combining views from all three nations, was that the following

dedicated genres required higher quality production values and ideally, peak or

nearpeak scheduling:-

• Current affairs

• Investigative social documentary

• Light entertainment including live entertainment and comedy

• Entertaining ‘lifestyle’ social documentary to reflect the increasingly competi-

tive pressures on regional programming on ITV1

However, reducing ITV1 provision to only a few high quality, key genre shows was not

the preferred option for the majority of participants. Their ideal solution was to sup-

port key genre shows with extra, regular, cheaper and possibly shorter examples of
genres where high production values were not seen to be so important, although
participants stressed that these shows too should be in regular slots if possible:-

• Local sport coverage

• Region-specific news or discussion of issues affecting the region, ideally as ad-

junct to the nation-specific news

Is this region-specific ITV region-specific or some other region? It’s been established
that viewers identify with regions smaller than ITV’s regions- so how and by whom is
region-specific news to be supplied?

• Dedicated language programmes (except in Wales, where S4C was felt to pro-

vide all that was necessary), which could also incorporate some educational

shows, children’s shows or comedies

Which languages in Scotland - minority languages, Scottish dialects or did the study
here just focus on Gaelic??

• Magazine shows or up-to-date listings for the region (particularly popular among

the youngest in the workshops)
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Again for the region - for the region with which the viewer identifies what the heck
interest is a listing for downtown Dunoon when you live in downtown North Berwick -
or for Glasgow when living in Edinburgh - ‘region’ surely is not meant by the inter-
viewee as regional ITV’s territory - so is this to be delivered by current TV broadcast-
ers?

Participants were keen to ensure that as far as possible ITV adhered to the principle

of including all minority groups and interests within dedicated provision. These extra

programmes would help to provide this “minority” representation. The higher-budget,

prime-time genres were seen as having an entertainment-driven function, and the

“minority” programming as fulfilling a more socially-purposive role.

It was acceptable to the majority to lose some dedicated programming in genres

such as light factual or nature documentary. The trade-off here was that nation-

specific content could be found in UK-wide programming from time to time, and

that resources would be given to increasing the quality of key genres.

Figure 4 sets out the eventual priorities by each nation, combining participants’ inter-

est in both types of dedicated programme provision:

Figure 4: Programme genre priorities by nation (excluding news)

Priority Scotland Wales Northern Ireland
1 Comedy, Social documentary and consumer affairs, Light factual, social docu-

mentary

2 Sport bulletins (even if offpeak), Entertainment, Youth entertainment, music

3 Social documentary, Current affairs, Investigative journalism

4 Gaelic Sport bulletins (even if offpeak), Political current affairs

To a certain extent, the compromise of fewer high quality shows plus a smaller number

of shorter, cheaper shows was an attempt by participants to cover all bases. They
were trying to obtain high quality, prestigious dedicated television, and make sure
that local issues and people were cheaply and regularly seen on-screen.

3 Dedicated news programming was excluded from the trade-off exercise, to better

focus on the perceived relative merits of the other types of dedicated programmes.

The compromise does, however, represent the principles which participants believed

should govern the eventual provision. It also illustrates the importance to them of

having a range of local, region-specific, and nation-specific television.
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“having a range of local, region-specific”  Again this is not regional ITV specific which
is too big to provide the detail of service wanted for listings and magazine programmes
about things you might see/do. Region-specific is local-to-local. The ITV region evapo-
rates in this MORI study leaving various scales of local, local joined to other locals
and nation TV

We have here the same semantic obfuscation that arose with the ITC’s Mapping

Regional Views a scandal ...... the methodology of small-scale TV enquiry has not
sorted out a working definition to handle ‘regional’, to distinguish ‘region’ as under-
stood by a viewer as a citizen from a viewer of a regional TV service - nor understood
that local government boundaries are an area of news currently obscured or ig-
nored or only highlighted when it is assumed of general ‘regional TV’ interest.

A further set of genres was discussed. These were felt to be ‘nice to have’ but were

not a priority. These included:-

• Religious or worship programmes

• Children’s programmes

• Lifestyle programmes such as house renovations

Participants felt these were available on terrestrial channels for the whole UK, and

hence there was no need to preserve them for the nations specifically.

So in the above list we are now seeing meaning on a nation scale again - not region,
not ITV region or local??? But it is certainly is the case that religious and childrens
programmes undertaken locally may be encompass the experiences of specific
religious centres and illustrate their social roles while for children it was valuable in
Dundee to know that in one of the tower blocks reached by the service 40% of the
homes were occupied by young single parents with young children.

During the trade-off process, most participants, when they first saw the illustrative

representation of dedicated programming across a typical week, expressed initial

surprise that the number of hours was more limited than they expected.

In the first exercise they tended to move dedicated shows in key genres into peak-

time slots and spread these evenly through the week to try and obtain representa-

tion of some provision each day.

When they then noted that these peak-time slots would be more expensive, and

perhaps also prevent the nation from watching networked shows which could have

higher appeal, some key dedicated genres were moved out of peak into near-peak

slots, and the number of key genre shows, particularly current affairs, tended to de-

crease.

Assuming that there were not a solution which offers a separate Scottish channel
then a multitude of dedicated local channels would group together to offer the na-
tionwide provision.

Some genres like language shows and sports were moved into the cheapest time

slots and shortened to very quick bulletins. At this point light factual, local language,

children’s shows and religious shows were questioned and often decreased in number.

The sections below discuss the decision-making process and the changing views on

specific genres in detail.
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3.3 Quality, scheduling and distribution
Maintaining high quality programmes in the key dedicated genres was seen to be
more important than retaining the status quo of total hours of coverage. Quality was
felt to be connected with originality and high production values 4. Therefore, there

was recognition that higher quality dedicated programming may be more expen-

sive to provide than some of the existing programming.

This point is accepted, but only up to a point - if the programme is relevant, and
relevant here means related to local and identifiable circumstance by the viewer,
then simplicity of production is sufficient - the qualities valued locally around rel-
evance have no need to try be dressed in imitative gloss as if their consciousness
was as underperforming national programmes - that is, a direct and skilful use of low-
tech equipment is to be encouraged.

Show a viewer a house on fire in their street and no matter the production value of
the recording it will have interest. I suggest that as we move along a line away from
relevance-as-quality to technique-as-quality (for news and topical documentaries
in this case) the line also describes that closeness to farness the topic from the view-
er’s local area and (as important) perception of locale (their community and com-
munities of interest).

There’s no hostility to high production values for local programming, but within limits
the demands of clarity and simplicity in presentation may better mirror the values in
the local setting in which they’re expressed  ... See Defining the social geography of

local news identity ......

This resulted in the decision to bring down the number of hours devoted to key gen-

res, but to increase the resources devoted to them. Participants across the work-

shops felt that this funding should involve more money spent on production, but also,

crucially, should be used to ensure that dedicated programming was given regular
time slots and supported by trailers and appropriate continuity. If these shows were

to bring the nation together, argued participants, then the licensees needed to make

the nation more aware of them and make it easy for people to watch them. This was

perceived to be an important element of quality programming.

This is still nation centred (it seems?) - but the issue of trailers and flagging up quality
expectations is an important contribution.

Access slots on TV are sometimes perceived as poor or worthy television, but appro-
priately flagged they can be seen as positive opportunities for alternative views to
be expressed. On the desktop and on the high street is software and equipment that
can achieve very high standards of production ..... with trailers and so on the quality
emphasis is of the channel as a complex and comprehensive local or nationwide
service - putting less stress on the qualities of segmented elements - or as now on the
dedicated nation-region-local programming that sits uncomfortably in UK-wide net-
work programming, to which it is being often unfavourably compared. We’ve got our
TV priorities wrong and for fifty years with analogue there’s been precious little could
be done about it - other than with cable, city based channel 5 or a comprehensive
local terrestrial network - so now’s the time to tackle this at source: scrap regional TV
altogether and redesign the TV footprints.

It was suggested that dedicated programming was important partly because it cre-
ated pride. Thus it was important that these programmes were seen to be produced
especially for the nations and did not give the impression of being a low-quality or
second-rate alternative to networked shows. This was particularly important for the
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younger participants, who felt most disaffected from existing dedicated provision.

This was part of the justification for the music channel approach to a local TV sustain-
ing feed modelled at the Scottish Local TV Forum on 23rd March. The important point
here too is that pride in the channel is about the overall service - so there is a prob-
lem for Scottish nation programming nesting inside an ITV network - better to aban-
don Scottish, Grampian and Border - establish a Scottish channel and brand the
network coming into Scotland as entering through the Scottish nation portal - as BBC
Scotland do and as the ITV regions do - but while imitative the regional ITV is a portal
to everywhere and nowhere and quite obviously dominated by Granada - another
competing regional brand.

However, it was a feature for all age groups.

On the other hand, all participants acknowledged that quality programming also

benefits from UK-wide scope and budgets, so they would not want too much of their

TV schedule to be regional or national in scope.

‘Yes, you like to see your own ...but sometimes things like for instance car pro-

grammes, like Top Gear, they just can’t compete over here because they haven’t

got the budgets that are used for it. Some things are better not local.’ (Enniskillen)

This is exactly right - avoid mimicing the programmes of bigger stations, look to make
3 -12 minute shows, create series which will eventually range throughout the com-
munities of interest in each nation or local TV area - bring in participants as present-
ers who know what they’re doing already - are cinema savvy etc for film reviews -
don’t invent jobs which are really only titillated versions of jobs folk are already doing
locally ..... sure no Top Gear - but a Bike Gear based in the Scottish borders and
featuring new mountain bikes and track-tested around the forest trails ...... small cv
camcorders strapped to forks... come on, it can and has been done to good effect.

Scheduling was seen as a way to send a signal of quality, and an important way to
make sure that the programmes reached the audiences they were intended for, and
fulfilled their remit to serve the nation. Appropriate scheduling added to the per-
ceived value of genres and programmes, and so scheduling, quality and genre went
hand in hand especially for the ‘key genres’.

Yes - this how it seems in practice - I see we’re back to nations now and region and
local dropped.

The younger participants across the nations pointed out that demands on viewers’

time would only increase in future, as would the available variety of high quality

programmes, and so dedicated programming in key genres would need to com-

pete with UK-wide programmes. They would need to be in or near peak to build a

following and maximise their benefit to the nation.

Participants supported any dedicated programming that had ‘carved out a niche’

for itself in the schedules. These established slots were seen as assets that they wanted

to keep and fill with high quality content.

Which is the approach of Channel Six Dundee and the Scottish model proposed at

SLTVF

Specifically, the early evening timing for local news was seen as essential to retain,

and the Friday evening entertainment slot in Northern Ireland was seen as well-es-

tablished and a good mechanism to introduce new and lively talent.

It is worth pointing out that an extensive discussion of the meaning of ‘quality’ was
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not part of the remit of this research, so moderators did not push respondents to

strictly define their terms.

Fine - but no excuse for not defining region area local etc .....

‘You get celebrities and people from across the water and that’s good to see

for us’ (Enniskillen)

There was also spontaneous interest in the distribution footprint of national and re-

gional programming; whether it was shown in the nation or to the whole of the UK.

Participants noted the way that their nation was depicted on networked shows to

the UK as a whole, and were also interested in learning about the world outside their

own nation and themselves finding out about other corners of the UK. This was par-

ticularly apparent in Wales.

‘We want to know about other things as well, we’re not narrow-minded, we want to

open up to the world’ (Aberystwyth)

Which is the local-to-local approach - where each local channel can be networked
to other local channels to import and export programming of interest to its local
audience.

However, participants felt that UK-wide coverage which included their nation would
not be an acceptable total substitute for dedicated national programming, however
high profile or well-resourced the offering.

‘Some form of saving, and the few big budget programmes, but a mixture – we

don’t want to lose our identities’ (Caernarfon)

3.4 News
Across the nations, age and social groupings, dedicated news provision was always
first mentioned as vital programming which reflected and enhanced the life of the
community at local, regional [again they don’t mean ITV regions here] and national
level. It was felt to play a special role in reiterating the existence and importance of
the nation, by providing immediate feedback on political and social issues and giv-
ing a sense that the nation is ‘taken seriously’ by the UK as a whole.

Yes but with the caveat ....[  ]

There was also interest in news with a more local remit. Participants were interested in
hearing about their region on terrestrial television, [surely not from with scale of ITV
regions?] particularly in rural areas such as North Wales or West Northern Ireland
[here we see a use which recognises this interest as different from ITV regions] where
residents felt ignored by the nationwide coverage, which they felt focused on cities.
Scottish participants, similarly, wanted to hear about areas of Scotland outside the
Central Belt.

Local papers and radio were felt to do a good job of informing people and helping

them feel involved with their local communities. These were often warmly regarded,

and seen as homely, friendly ways to keep up with local stories, people and events.

In light of this, there was a general acknowledgement that very local news might not
be appropriate for a regular slot on the nation-specific TV news, and certainly would
not be welcome as a replacement for nationwide news.

Participants felt that there would simply not be enough happening to warrant such a

shift. Furthermore, many participants said they were interested in parts of the nation



24

beyond the region where they lived, having relatives or roots there.

Further evidence in support of the local-to-local, local-to-several and local-to-many
links proposed as the second element of a local DTT in Scotland (but applicable for
the UK).

As such, the idea that they would only hear about their area, while others would only

hear about their area, felt artificially divisive.

Yes - communities of interest and common interest links - which can be constructed
so as to avoid the extensive redundancy a nationwide service would introduce for
this type of linkage

There was, however, a place for more localised news content. This could possibly be
shown online or through other new media formats in future such as interactive televi-
sion. Though many participants could not clearly imagine themselves using this [the
point being that television watching and familiarity with schedules will probably con-
tinue despite the more individualistic hunting instincts of early adopters], some of the
more internet-literate individuals did already look for listings and local headlines
online.

The point was also made in Cardiff that the news would then be updated only as

much as would be relevant rather than regularly to suit the demands of a linear

bulletin on terrestrial TV.

Community issues such as crime investigations and traffic updates were felt to be the
most relevant and interesting forms of news provision. There could also be scope for
hearing about the local area and relevant ongoing social and political issues under
the umbrella of current affairs or social discussion programmes. This was considered
to be one of the most valuable aspects of current affairs coverage (discussed be-
low).

Finally, plurality of provision was welcomed and participants wished to retain both
BBC and ITV1 provision, especially if these were to be scheduled at slightly different
times to take in slightly different audiences. It was felt important that there were more
than one journalistic output on television, in order to feel confident that the stories
being covered were indeed the main ones of the day.

Yes - and the SMG proposal as a nationwide 10 minutes of Scottish news from London
is perhaps(??)  how to offer that in Scotland, matching the scale and chutzpah of
BBC - but it is really local TV which will provide the plurality with the BBC’s initiatives
for 6-15 local outlets in Scotland - themselves waking up to this knowing they can’t
hold the wool over everyone’s eyes for ever.

3.5 Current affairs and social documentary
Current affairs was usually initially interpreted as political discussion, or extended news

journalism.

‘Like an extended, more detailed news bulletin’ (Aberystwyth)

However, a wider aspect of current affairs was also discussed. Participants often

blurred it with ‘social documentary’. This wider genre of relevant, up-to-date social

discussion and reporting was very highly valued across nations.

Aside from coverage and issues promoted by the Scottish Parliament this area is on
smaller-scale issues going to be best covered by local TV configured to the bounda-
ries of local government and if of a slightly wider (but not nationwide) relevance
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configured on the local-to-local network.

Participants called for social documentary shows to be thorough and high quality

rather than cheaply produced. There was a general feeling that this would lead to

current affairs in general being more investigative and concerning itself with real

issues and problems facing the people of the nation, and hence being more enter-

taining as well as informative. These kinds of shows could uncover stories of crime,

social problems such as drinking and drugs, or take a look at economic changes

affecting those with traditional professions or those in rural areas.

But the participants in this MORI study have not been able to frame their thoughts in
terms of TV coverage of town and city issues - a greater focus on programming of
interest and involving young single mothers may (for example) be more appropriate
in Dundee than in Dumfries - where if the story is handled locally there can be a tie in
with the postnatal services, youth support, leisure facilities with creches etc - rel-
evant information in a ‘see it here’ and ‘how to get there’ kind of a way but not so
relevant as a programme in that form for any other town or for placing (except as
example of good practice) in a nationwide programme.

Participants felt current affairs discussions would best be shown at a time when adults

were relaxing and prepared to give the programmes their attention – therefore later

evening slots were seen as more valuable than daytime slots.

As with all key genres, there was support for the idea that these shows would be

regularly timetabled within the schedules. Even if the shows ran in short series rather

than every week, there was a call for the shows to be at predictable times.

There was interest in the idea that such social documentaries could be of high enough

production quality to be worth showing in peak (even, potentially, rolling out to the

network).

Another important facet of current affairs was the overlap in participants’ minds

between current affairs, social reporting and consumer affairs. Programmes like The

Ferret in Wales were seen to do a valuable job. Consumer affairs and relevant social

documentaries were all felt to contribute to the current affairs remit, and indeed

some suggested that some of this type of content could be in a magazine format

and be associated with dedicated news programming.

3.6 Entertainment
As with current affairs, the idea of entertainment meant very different things to differ-

ent groups of people. For the older participants, across nations, the most resonant
and socially important aspects of entertainment for the nation were historical, nature
and social documentaries which were seen as both educative and entertaining.

The youngest (broadly, those under 35) tended to think of magazine-style pro-
grammes, comedy, music, light factual programmes, talk shows, original drama and
soaps as the most important elements falling within dedicated entertainment.

All agreed that entertainment could play an important role in maintaining high qual-
ity, original programming specifically for the nations. It was felt to contribute to a
sense of national pride in television and even to social cohesion.

The national pride and social cohesion features apply just as well if not better to local
TV.

We’re not seeing SMG as yet offer nationwide other than for news (from London news
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with tartan trimmings) - and a proposal to push some regional programming across
the two and a half regions, to give it nationwide coverage. I’m not entirely sure this is
the same thing - will budgets permit these regionally made programmes with their
new nationwide wings to draw on nationwide examples from outside their region of
origin?

Participants could imagine discussing these programmes with friends afterwards.

However, across the workshops in general there were differing opinions as to how

‘polished’ such shows would need to be, and whether the aim would be to com-

pete with the network offering or to provide off-peak alternatives.

The eventual recommendation in most workshops was that there should be room for

some ‘flagship’ dedicated comedy, drama or light entertainment. These could be

wellcrafted,

well-resourced original drama or talk shows. Participants were also prepared to lose

religious programmes, light factual shows and even some current affairs (although

there was some debate over this) in order to ensure entertainment quality.

However, if this option was taken up, participants felt there would also be a need for

shorter programmes, off-peak, so that in the intervals between the higher-profile,

higher budget shows there would still be some dedicated entertainment provision.

These shows could appeal to niche audiences such as young adults. In some in-

stances, participants suggested that these would not need full half-hour slots, but

could be shorter.

ITV1 was seen to have a key role to play in the provision of drama and light entertain-

ment, as all the licensees across nations were seen as less ‘serious’ than their coun-

terpart, the BBC. Family-oriented entertainment in particular was felt to be natural to

ITV1.

3.7 Sport
Valuing the relative merits of sport, current affairs/social documentary and entertain-

ment caused the most debate in the workshops and no single decision emerged

from the discussions. However, these three genres were always the ones which were

rated most highly.

In the Belfast workshop, sports provision was seen as limited, and some argued that

this meant there should be more. Across the rest of Northern Ireland, sport was val-

ued but was not, in a trade-off, the highest priority. In Scotland, sport was consistently

valued more highly than the other genres. This may be to do with the popularity of

football and a desire to see more of the Scottish leagues. Short roundups of results

from games across divisions were felt to be a good (and inexpensive) way of bring-

ing a more local and regional feel to Scottish sport. It was suggested that these could

simply be added to news bulletins.

In all the workshops, the idea that sports discussion could form part of a more quirky,

possibly late-night entertainment offering was raised. The scheduling of sport was

seen as the most important element in how well it served the public, even more than

the quality or budget of the show itself. Many pointed out that there was a need for

sports coverage to be fresh and relevant, which meant showing results soon after all

the weekend games.

Overall, football was the highest priority for sports coverage and other sports were
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seen as ‘nice to have’ rather than essential to provide in each nation.

3.8 Light factual
There was a real need expressed across the workshops for the nation to ‘see itself’ in

everyday situations, which was most apparent in Northern Ireland. Light factual pro-

grammes were felt to offer this. However, in the trade offs, other genres were valued

more highly, and it was felt that the nation-specific benefits of light factual program-

ming could be taken on by entertainment or social/consumer documentary.

Older women across nations were the group who supported light factual program-

ming most strongly initially, but tended to decide on entertainment and sport later in

the discussion.

3.9 Religious broadcasting
For most, religious programming was considered ‘nice to have’ rather than a vital

element in provision. However, there was a strong sense, especially from Wales, that

religion formed part of the historical and cultural backdrop of society. Therefore,

religious topics could be of interest in the context of dedicated social documentary.

It was not, however, seen as imperative that ITV1 should provide such programmes,

given that participants enjoyed religious programmes on S4C in Wales and on BBC

Scotland. Both these channels were seen to take a broad educative view of both

linguistic and religious issues and there was no apparent pressing need for further

plurality. In Northern Ireland, the principle was that religious provision should be even-

handed.

3.10 Dedicated language programming
Attitudes to language provision differed by nation and also in the light of other ele-

ments such as religious background in Northern Ireland. The nation-specific chapters

below detail this.

3.11 Children’s programming
This type of programming was often included when participants noted that children’s

provision was absent from the schedule exercise they were shown. It was mentioned

by several groups as a ‘nice to have’ but was not a high priority when it came to

trading off different genres.

But again the local demand for children’s programmes is quite high - to relate things
for kids to do in an area they can visit (both on their own and accompanied) to
locally made and locally transmitted programmes, as distinct from commercials for
things for kids to buy or to be bought - which feature strongly around the UK-wide
kids programming.

SECTION 4
Future Provision
This chapter explores participants’ views about how the benefits of dedicated pro-

gramming could be provided in the future given changes in technology. Some in-
dicative scenarios were presented to help develop the discussion, including City TV,
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a station broadcasting over four hours a night to a population of about 300,000, and
Community On Air, a local community service staffed by volunteers broadcasting to
about 40,000 residents.

I couldn’t find anything that really related to the discussion being proposed here??

The concept of a ‘broadband box’ was also presented to stimulate debate, which

would allow viewers access to a regional archive.

4.1 Future technologies
Overall, new technologies were seen to offer an alternative way to access regional
and local services, but were not considered to be a replacement yet for analogue
television.

Presumably this should not read ‘analogue television’ but ‘terrestrial television’?

Younger people in particular were able to imagine accessing local/regional and

national content through more hi-tech methods in the future, such as mobile phones

and interactive television.

Despite this, for many participants in all of the nations, such technologies were be-

lieved to be out of reach and unlikely to affect their day-to-day lives in the short- to

medium term.

Participants acknowledged that digital TV take-up was increasing (and indeed re-

cruitment ensured that both terrestrial and digital viewers were represented).

However, there was some concern that a digital divide might become wider, espe-

cially for those in more rural areas and for older people.

There were a number of spontaneous mentions that technologies similar to Sky Plus

would be more widely available in the future, allowing people to schedule easily

their own programmes. These were seen as likely to become increasingly important

as people started to work more flexible hours. However, even with such technology,

it was felt there were certain times of the day when it was more natural to watch

certain genres of programmes, such as sport. Some participants found it difficult to

express what the impact of personal scheduling

would be on dedicated programming. There was a view that the consumption of

dedicated programmes might fall, because people would be more likely to stick to

the mainstream programmes they knew best and had therefore recorded. People

would be much less likely to stumble on programmes or flick channels when there

was little else on, which is sometimes how they had discovered regional programmes

in the past.

Everyone will lose something because you’re definitely going to record Neigh-

bours, EastEnders and Coronation Street, you’ll miss the chance to flick to one

of the shows.’ (Belfast)

‘So you could for example watch last night’s episode of The Simpsons instead of

the Gaelic programmes that come up, you would probably do that so you

might tend to lose your Gaelic programmes. In that respect [it is watched] now

because you haven’t got the choice - not that it’s not interesting.’ (Inverness)

Participants felt that in the future, technologies would converge with the ability to

watch television programmes through the internet or on mobile phones. Similarly,

participants found it difficult to express what impact this would have on how they
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might view dedicated programming, although they believed it may be possible to

search for local information through interactive television.

4.2 Very local content
Very local content, perhaps available on a separate TV channel, was of interest to
participants. It was felt to have a number of advantages. Firstly, those that were living
away from their home area would be able to pick it up on digital television and keep
in touch with local events. Furthermore, it could become a way of promoting and
developing local talent and allowing it room to experiment before moving onto more
mainstream channels.

‘For independent programmes to come through… good ones could maybe

come through and shine.’ (Belfast)

Other advantages included providing an opportunity for people in the local area to
get started working in the media and raising awareness of local companies through
advertising. Given that there would be long timeslots to fill, it was considered that
programmes would often be repeated, therefore allowing more time to see them.
The tourist argument was also mentioned, whereby visitors would be able to access
the localised service to find out about the area. Some participants believed that
seeing local councillors discuss issues with members of the community was of po-
tential interest.

‘Seeing our officials being grilled by people from this area on issues that af-

fected us all, that’ll be quite good.’ (Inverness)

A number of participants expressed curiosity about and interest in watching their

local area on television because of the familiarity of the locations, even if the quality
of programming was not that high.

Perhaps confirming the view expressed on relevance based on earlier studies

‘But something is of interest because it’s about where you live. If you recognise

somewhere I think you’re more interested in watching it than somewhere you

don’t recognise. And even if it’s about a restaurant... if you’ve been to that

restaurant and know what it’s about it doesn’t really matter, it’s something that’s

interesting and you’ll watch it.’ (Dumfries)

Participants felt with the proliferation of digital channels, a local TV channel could

usefully be of benefit to local communities, even if only servicing a minority.

Participants in Derry/Londonderry were able to access Channel 9, a local television

service for the city, broadcasting on an analogue signal. Not all participants were

able to get clear reception for the station, and many encountered variable signal

quality. Overall, there was appreciation of the mix of programmes shown on Chan-
nel 9 as they were believed to cater for different age groups and interests. There was
a belief that the music programmes would especially appeal to the under 35s.

‘There was one thing that was mentioned earlier here that young people do

not have any coverage, and the young people do watch Channel 9 because

it is constant music.’ (Derry/Londonderry)

In  part, the Dundee experience too

Some of the older participants in the workshop particularly liked the news, social

affairs and programmes showing Derry/Londonderry in the past. There was an ex-
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pectation that the programme quality would continue to improve in the future, al-

though there were some doubts as to whether such channels were viable in the

longer term.

‘It’s just a local company trying to set up a local TV station, fair play to them for

doing it. And really as we say with more experience, expertise, money it could

become that it will get off the ground. I mean I don’t think you can create a TV

station like that and have it successful, without experience.’ (Derry/Londonderry)

While participants were positive about the benefits of localised TV provision, a number
of caveats were raised about its practicability. There was a perception that it would
be difficult to fill the space with enough output, especially if it was shown over sev-
eral hours a night. Any service would need to be well marketed to people to make
them aware of the programmes available. Participants did not think such output would
be an appointment to view, but would be flicked over to, when there was little else
on.

The browser service is proposed for the sustaining music - but appointment to view
can be built off the back of the high number of viewers attracted to music

‘I think there might be a problem, filling three hours though with Inverness News.’

(Inverness)

‘They’re going to run out of ideas quickly with this.’ (Belfast)

Concern was also expressed about the professionalism and creativity of such out-
put, as budgets would be many times smaller than national television. In particular, it
was felt that very localised content covering a suburb of a city or a town only would
be amateur in content and presentation.

But we are talking about services not seen - did MORI take local TV samples to Inver-
ness - they have been provided to Ofcom?

‘It sounds really nice but I think we know who would turn up, cheesy people’

(Inverness)

Participants questioned whether such stations would be financially viable. Partici-

pants across the three nations did not like the idea of a local TV community service

being paid for by the local council, for example, as it was feared that this would

result in council tax rises or would divert resources away from other services.

‘Even if it was low budget, I think that the money could go elsewhere to maybe

better effect... Simple things like parks... instead of investing in a TV programme.’

(Cardiff)

‘If the council were paying for it then surely it would cost us to pay for something

that we wouldn’t want to watch. I would be very angry paying for something

that’s boring and you’re not going to watch.’ (Dumfries)

No - Aberdeenshire spend £4.00 per household per annum on local advertising; if
25% of this were to put the ads on local TV then the service would have a secure
funding base, and possibly some local stake in the channel too. This can be a no
new-cost option - a redistribution of monies currently spent in the private sector me-
dia.

Finally, participants were unsure how increased localised services would fit in with
other media. For example, it was felt that such services might overlap with what was
already broadcast on local radio as well as information contained in some of the
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listings magazines. It was also suggested that in the future there may be more local-
ised websites, which would have particular advantages for local people away from
home to keep up to date with things going on.

Well, I guess since nationwide TV for Scotland was not described its not surprising a
sense of what local TV was not provided for those not living in Derry .... but perhaps
this is the start of research in this field?

4.3 Broadband box/regional archive
There were mixed views across the three nations about the concept of a broadband

box with regional archive of programmes. Some participants liked the possibility of

viewing and choosing programmes on demand.

‘Because it’s all there, you access it when you feel like it and find something

you’re interested in, you’ve got time to look through it and then decide.’ (Caer-

narfon)

Some participants suggested that such an archive might lead to more dedicated

programmes being watched as it would be possible to scan the content first, per-

haps on a menu to find programmes of interest. However, others doubted that peo-

ple would bother going to the effort of scrolling through archives, and therefore

whether there would be widespread interest for such a product

Those participants who had these features already were concerned about having

another gadget for their already cluttered television sets, although it was suggested

that a product such as a broadband box would eventually converge with DVD play-

ers or Freeview boxes.

SECTION 5
Northern Ireland

This section looks at the priorities for different elements of dedicated programming in

Northern Ireland. It sets out the overarching themes from the Northern Ireland work-

shops, and then describes how each genre was perceived.

5.1 Overview
There was a strong sense from participants that Northern Ireland needed its own

dedicated programme provision, although they acknowledged that its population

was small

Across the workshops, news provision was chosen as the most important element of

Northern Ireland television. Because of the political history and culture of the coun-

try, it was important for participants to have plurality of coverage. This meant also

that it was a priority to maintain dedicated current affairs.

However, in all the workshops participants expressed a desire for their dedicated

programming to reflect Northern Ireland’s life beyond its political situation. Currently,

Northern Ireland was felt to give a limited and negative impression of itself to the UK

as a whole, and participants felt that terrestrial television had a positive role to play in

showing the rich variety of life and culture there. This was seen as a priority.

It was seen as a particular priority for the ITV licensee, because the BBC was per-

ceived as having a more serious, news-oriented focus, while UTV had a more apoliti-

cal and entertainment-oriented brand.
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Therefore, participants tended to choose programming genres which were light-

hearted, and sometimes cut the amount of current affairs programming on offer in

favour of comedy, entertainment and social documentary.

In order to boost the image of Northern Ireland for both residents and those in the

rest of the UK, participants wanted dedicated programming which could compete

in quality with UK-wide programmes. They felt there should be elements of entertain-

ment and social documentary which were good enough to be put out across the

network. At the same time, they were keen to preserve programming which could

‘help the people of Northern Ireland feel good about themselves’. Younger partici-

pants especially suggested that even viewers in Northern Ireland itself had a nega-

tive view of Northern Irish people and programmes.

‘We think we sound like the people on Friends… we’re surprised when we hear

a Northern Irish accent…we turn it off.’ (Belfast)

All participants under the age of around 35 called for more programming which

would reflect them and their interests. Young participants in Belfast and the youngest

in the Enniskillen group felt most disaffected from dedicated programming, across

the study as a whole.

The eventual decision in all the workshops was for ‘flagship’ dramas, documentaries

or comedies which, although they would be shown initially in Northern Ireland only,

would be of competitive quality with the network. Equally important was a steady

provision of cheaper, fun, light factual programming, involving humour and music,

even if programme length or volume had to be cut back.

‘There should be some level of cultural awareness on Irish television, music, some-

thing geared towards your interests. You could go and look it up on the internet

I suppose, but if it was broadcast on the television people from all cultures would

watch it and become a little bit more aware.’ (Enniskillen)

This aspect of the debate was of much greater interest to participants, and of higher

priority for them, than discussion of religious programming and different language

provision.

High priority genres for Northern Ireland were:-

• Entertainment – light factual, lifestyle, comedy elements, including music and

more edgy, youth-oriented programming

• Current affairs – once a week discussion show, to keep political discussion rel-

evant and provide an alternative view to the BBC

• Entertaining but hard-hitting social documentary (for example investigative re-

porting on binge drinking)

There was also interest in sport, although there was more disagreement in Northern

Ireland than other nations about this genre. Participants in Belfast wished to retain

sport as a priority while for others, the entertainment and social documentary genres

were more important.

Local radio news and information was seen as having a role to play in reflecting

Northern Ireland. It was perceived as being more upbeat and light-hearted than

television, even when discussing serious issues. However, it was not seen as a substi-

tute for television provision.

Many participants from both communities in Northern Ireland also watched chan-
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nels from the Republic of Ireland such as RTE, as these channels showed high quality

films and series such as Friends. Generally, participants were happy for all of Northern

Ireland to be able to see the Republic’s channels and for those in the Republic to

receive the BBC and UTV, although there were some concerns about whether peo-

ple in the Republic would be getting access to channels without paying the licence

fee. Because participants saw television as a way to cohere society and show the
richness of Northern Ireland social life, it was particularly important that key genres
were scheduled in or near peak time. People were used to UTV’s dedicated enter-

tainment slot on Fridays at 9pm, and it was felt that key shows like School around the

Corner show how TV can bring people together, so participants wanted to build on

this in the schedules.

5.2 News
There was a distinct tendency for participants to use either the BBC or UTV as their

preferred source of dedicated news. This correlated to a certain extent with partici-

pants’ affinity with the UK. However, because the channels were seen to represent

different points of view, all participants agreed that they were important to retain.

Local radio news was seen as important because the approach was felt to be more

lighthearted, and the radio could cover social as well as national issues in detail, plus

local information such as traffic and travel. However, television news was vital in be-

ing convenient, immediate, and taking little effort to watch. News was also gath-

ered from the papers. Northern Ireland editions of UK papers were mentioned par-

ticularly in Belfast. There was interest in a more socially-focused, localised news, al-

though participants in Enniskillen expressed doubt as to whether there would be

enough news happening in their area.

This localised news could possibly be delivered through other new media formats in

future such as interactive television. Because these would be more flexible methods

of delivery, there would be scope for this type of news to cover some of the things

happening over the border with the Republic of Ireland. In general, participants felt

that UTV news and current affairs programmes should cover Northern Ireland specifi-

cally, but there was also interest in what was going on in the Republic, and also in

north west England, which might be accessed through new media forms of delivery.

All participants were keen to see stories about Northern Ireland on UK-wide news

bulletins - especially stories which were not about political conflict .

‘They had a story about picking mussels from Belfast Bay, and they tidied it up

and made it more exciting by adding a gourmet chef cooking them, and it was

on the UK news. I thought that was good.’ (Derry/Londonderry)

The early evening slots for news for the nations were appreciated. The eventual de-

cision of participants was that it would be important to preserve this news at this time.

5.3 Current affairs and social documentary
Participants wanted dedicated current affairs, in peak time, or later in the evening,

during the week. This would ideally be on a Monday night, or early in the week ‘to

get a fresh look at the week’s events’.

Some of this ideally would be debate between politicians. However, while partici-

pants noted that this was necessary and should continue, many in all the workshops
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also expressed their weariness with this style of programming.

‘I don’t normally watch that kind of stuff because to be honest I’m fed up listen-

ing to, basically listening to politicians’ (Londonderry/Derry)

As a result, there was some call for elements of current affairs which get the public

involved, either debating between themselves or questioning those in power. It was

seen as important for such programmes to be shown near peak time so that even

younger teenagers, who might not naturally seek out these programmes, could be

exposed to this important genre.

‘I know we all sit around blaming the politicians – but who put them there? We

have to be involved too.’ (Londonderry/Derry)

‘It’s something for everyone, from the oldest person to the youngest child, that

has an impact on our lives’ (Enniskillen)

However, in Enniskillen in particular, participants pointed out that the dedicated news

provision in Northern Ireland included discussion and editorial comment on politics.

They also said, pragmatically, that because the situation in Northern Ireland was so

relevant to the whole of the UK, if there was a breakthrough in the peace process or

another important event, they would expect to see a great deal of coverage on the

UK wide BBC and ITV programmes.

The kind of investigative journalism presented in Spotlight and Insight was appreci-

ated and discussed under the umbrella of current affairs. There was particular inter-

est in the kind of journalism which covered social problems more expansively than

would be possible on the news. Participants mentioned shows about binge drinking

and adoption.

‘It’s interesting – it’s not politics’ (Londonderry/Derry)

‘On a Monday or a Thursday, the kids are in bed, you want to settle down and

watch something of a serious programme that might have something to do

with your local area.’ (Enniskillen)

They were happy to see fewer examples of these programmes if they were of good

quality, and happy for them to compete with the network offering in or near peak

time.

5.4 Entertainment and light factual/social documentary
Entertainment, light factual and documentary genres shaded together during the

discussion and were seen to have both an entertaining and socially-purposive func-

tion.

‘You expect the usual paramilitary to be on the news programmes so if we get

something that is more like our version of Northern Ireland. For instance we have

a Miss Northern Ireland doing the Northern Ireland version of Faking It, she’s

good enough for me. She’s not Miss Brazil or Miss USA or Miss New York or some-

thing like that, she’s just from Belfast now’ (Belfast)

‘It’s relaxing, nice to see the good side of the country we live in’

(Londonderry/Derry)

‘Doesn’t matter if you’re Catholic or Protestant, you want a big TV and a nice

apartment and you want a holiday in Ibiza or to travel to Europe’ (Belfast)
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Local reality shows and fly-on-the-wall programmes were more appreciated in North-

ern Ireland than they were in the other nations.

The priority for participants was to see shows specific to Northern Irish life and events

rather than formulaic reality shows set in Northern Ireland. School around the Corner

was mentioned as a programme which showed the real life of Northern Irish people

and also illustrated their particular sense of humour. School Choir of the Year was

also seen to be a show particularly appropriate to Northern Ireland.

‘School Choir represents what I would like Northern Ireland to be, mixed. There

are Protestant and Catholic children on there from everywhere.’ (Londonderry/

Derry)

When the group had to decide on priorities and scheduling they prioritised this light

factual/entertainment programming highly. Viewers in Northern Ireland had mixed

views of UTV’s Friday night dedicated entertainment programme. It was generally

acknowledged that because the show and the time-slot for a Northern Irish talk show

had been established, the opt-out should continue, and they prioritised it highly.

However, while Kelly itself was seen as a popular show, there was some call for it to

be updated and made more relevant. If more resources could be invested, this show

could be made more appropriate for wider audiences in Northern Ireland.

‘It’s not the personality of Kelly, or John Daly [which is the problem] it’s just I

don’t think we have enough people here of exceptional talent and ability’ (Lon-

donderry/Derry)

Within contemporary talk-show entertainment, participants felt it would be impor-

tant to include local live music.

‘I think the biggest section of young people are into music. They’re not catered

for, we only get boy bands and that X-Factor type stuff. There’s no alternative

music for them. I’m not saying it has to be every week but couldn’t there be a

segment, one week it could be alternative rock bands, the next week it could

be a completely different entertainment programme’ (Derry/Londonderry)

Finally, comedy was another aspect of dedicated entertainment prioritised by par-

ticipants. Give My Head Peace was universally seen as a valuable programme, show-

ing the particular Northern Irish sense of humour. Pulling Moves was also appreci-

ated. Participants saw a role for both the BBC and UTV in delivering this programme

genre.

5.5 Sport
Many participants claimed to value dedicated sport on UTV. Some claimed that it

would help local young people get involved, and some argued that it simply showed

what was going on in the area. In Belfast, participants argued that there was not

enough sports coverage.

‘In the grand scale of sports coverage, it’s not good. They try to cover too much

at once so should have some more’ (Belfast)

However, when it came to choosing priorities, sport was seen more as a ‘nice to

have’. Participants pointed out that RTE had sports provision, which they could re-

ceive, and many said that they were not interested in local sport, and felt that ac-

cess to high quality international sport was more interesting. There was a consensus

that there was no one local sport with a massive following which needed to be
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shown on dedicated programmes.

If resources were unavailable for separate sports programming as part of dedicated

television provision, participants suggested it could be fitted into the news provision

or perhaps even delivered on radio, local press, or websites.

Even delivered on radio, local press, or websites .... with the exception of websites
these are smaller scale than nationwide!!!

‘I think of sport as part of the news’ (Belfast)

The advantage of these other media forms were that they could provide the most

important aspects of sports coverage: fresh, relevant results.

5.6 Religious broadcasting
When asked about dedicated religious provision, participants felt that the main issue

was the need to ensure that no offence was given to either Catholics or Protestants.

Furthermore, most in the workshops expressed some concern that providing any new

religious provision, beyond what currently existed, would be likely to open up unnec-

essary debate. Many therefore felt that the only certain way to avoid offence would

be simply to retain current limited provision.

‘UK-wide because there isn’t any Catholics and Protestants’ (Derry/Londonderry)

Some were concerned that dedicated religious programmes might become a means

of delivering a political agenda, which viewers would have already seen in news

and current affairs. Participants were most interested in different types of religious

heritage being represented within other sorts of programming.

‘I don’t think the religious programme is necessary. How would you cover every-

thing, we’re so multi-cultured if you have one you have to have the other. Just

stick with Songs of Praise on the BBC and it will be fine.’ (Enniskillen)

‘It’s that Irish thing, you’ve have to show everything, trying to get everything in

together on the TV and it’s hard’ (Belfast)

‘Pulling Moves was about Catholics and Protestants but it wasn’t about being

that religion, it was about being a lad about town’ (Belfast)

5.7 Language programming
Participants saw little pressing need for dedicated language programming. The fact

that some channels from the Republic of Ireland broadcast in Irish meant that for

most, there was no need to replicate this on UTV. For those with a Catholic back-

ground, there was greater interest in the role of dedicated programming to describe

the history and heritage which was relevant to both the Republic and to Northern

Ireland.

‘There are so many strands in there, it’s such a complex place, we’re all inter-

twined. The concept of Irish nationhood, it’s a language which gives expression

to that and the indigenous Irish have every right to be proud of their own lan-

guage. But it also should be remembered that there used to be a sizeable pro-

portion of Protestant clergy who are fluent in Irish, so it’s of interest to Northern

Ireland also.’ (Londonderry/Derry)

Social documentaries about the history of Ireland were seen as more valuable than

programming in Irish.
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There was little awareness of Ulster Scots from participants, although when the con-

text was explained, there was acknowledgement that if there were going to be

programmes in Irish, there should also be programmes for the Ulster Scots commu-

nity. There was felt to be little need for this programming to be in peak time and also

little need for it to be regularly scheduled. Some also suggested that in the digital

future these programmes could have their own channels, there would be no need

to have them on UTV.

5.8 Children’s programmes
The younger participants in Belfast and Enniskillen suggested that a positive move

would be to ensure that Northern Ireland-based children’s programming was shown

across the UK as a whole. Using the example of Balamory, they argued that this

would help the positive image of Northern Ireland in general. However, they did not

place a high priority on Northern Irish children’s programming only to be shown in

Northern Ireland. A short and cheaply-produced show on a Sunday morning would

be a ‘nice to have’ and this was considered to be of more social benefit than reli-

gious programming.

SECTION 6
Wales

This section covers priorities for dedicated television provision in Wales. It sets out the

overarching themes from the Wales workshops, and then describes how each genre

was perceived.

6.1 Overview
Welsh viewers wanted to retain the following dedicated non-news genres on ITV,

and for these to be of high production quality even if that meant the programmes

were less frequent.

• Social documentary and a small amount of political discussion, both under the

current affairs umbrella

• Drama, music and youth programming

• Sport (although this could be of lower quality, it should be regularly broadcast).

In general, older men were more interested in maintaining and improving sports pro-

vision and women more interested in maintaining and improving entertainment

(whether this was drama or social documentary). Older participants tended to be

keen to preserve local history and lifestyle documentary within social documentary,

and younger people to want to see social documentary relating to the more gritty

reality of social problems in Wales. Investigative journalism was often mentioned, as

was consumer investigation such as X-Ray and The Ferret.

There was also a need to make sure that within news provision, there was adequate

reporting of the Welsh Assembly and any decisions which affected Welsh society.

Carrying out research in the week when the Millennium Centre opened on TV, there

was evidence in all locations of participants feeling proud of the Welsh Assembly,

the new Welsh public buildings and infrastructure. They were keen to see more about

the

contemporary life of their country on television. There was a desire for some of the
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nation-specific television to be of sufficiently high quality to be taken up by the UK-

wide network, so that others could see evidence of Wales’ development.

‘The Millennium Centre is made of history and culture, by Welsh design. It’s made

physically of Welsh wood, slate and steel and the doors have got wavy lines on

them to reflect the waves on the sand and the waterfalls … it makes you won-

der if they show these in England and Scotland. It would be nice if these could

be shown in the other regions to attract these people down’ (Aberystwyth) ‘I

think people would be surprised at how Cardiff can compete with other cities,

how developed it is’ (Cardiff)

There was generally complimentary discussion of Mine All Mine and its positive, hu-

morous representation of Wales to the rest of the UK.

‘I think you’d think you could have a good night out in Swansea if you saw that

programme’ (Aberystwyth)

Participants in Cardiff and the university town of Aberystwyth commented that was

also beneficial for Wales to look outwards.

‘It’s good for people to get out of the country, people who live in this area to

see how the rest of the people of the world live’ (Aberystwyth)

Hence, for participants in Aberystwyth and Cardiff, the priority was on nation-spe-
cific rather than region-specific television. [here the region and the nation are differ-
entiated] They were interested in learning about all areas of their nation. Non-Welsh

speakers in the workshops expressed an interest in Welsh history, language and cul-

ture.

However, those in North Wales felt more distant from Cardiff, and were more inter-

ested in their own region. In Caernarfon, participants believed that the North-South

divide was still apparent and that they were slightly cut off from the rest of Wales.

‘I go to Manchester: you’ve got all the big places there, it’s easier for us to go to

Manchester than it is to go to Cardiff’ (Caernarfon)

They claimed to be most interested in local information and entertainment relevant

to their area. They were very used to television with an extremely local remit.

‘If there’s a carol concert or something, you’ll always see someone you know

singing. It’s a small community. Everyone has been an extra in a film, or you see

them in the background on the news’ (Caernarfon) ‘If they show a village you

haven’t been to for a while, you take the opportunity to see how the children

are growing up, how the people you know have aged…’ (Caernarfon)

Thus, participants in North Wales were keen to retain some lower-budget magazine

programming relating to the North, and participants in the other Welsh regions ac-

knowledged that this might be a good use of resources to make sure that those in

the North were included. Participants appreciated the nation-specific offering of

S4C, BBC 1 Wales and BBC 2 Wales. This affected the debate about Welsh television,

in that participants were aware that peak-time programming of nation-specific in-

terest was always available, even if in Welsh. Sometimes the decisions about priori-
ties for ITV Wales felt less difficult than the decisions which the other nations had to
make.

‘Welsh TV has improved a lot over the last 10 years. We’re lucky really with what

we’ve got.’ (Caernarfon)
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S4C in general was very highly-regarded. It was considered to be a great asset to

Wales and the Welsh language. However, the ITV licensee was felt to have a clear

role in programming for Wales. Many mentioned that they engaged with fewer pro-

grammes on S4C than they would like to watch, such as documentaries and discus-

sions, because the programmes were in Welsh. They felt there was scope for ITV1 to

cover some of the same issues, but in English.

In most workshops, participants expressed frustration that they sometimes missed

network programming. It was felt that in general, dedicated programmes should

only be scheduled competitively if the broadcaster really felt that they were of com-

parable quality and budget to the network offering.

Very local magazine-type programming for North Wales, religious programming, list-
ings

and reviews could potentially be delivered in other forms than terrestrial TV. [why,
what’s wrong with local DTT? is their a presumption this is not possible/too expensive
- if so from where?] However, there was a real concern that these benefits might not

reach those in rural or impoverished areas, so there would be a need to ensure that

the digital or broadband infrastructure was present.

‘People in the valleys haven’t got jobs, they won’t be able to have all this new

stuff’ (Cardiff)

‘People don’t have the full access yet, it’s something we’ll have to grow’ (Aber-

ystwyth

Participants felt that Wales did not have sufficient travel or transport links, and so
television had an important role drawing bringing people together. Notwithstanding,

participants said they would rather have fewer high quality documentaries and dra-

mas with higher production values than lots of cheaper programmes. As stated above,

representation to the UK as a whole was valued by participants, because of the

need to make Welsh people proud of cultural achievements. However, participants

did not want this to come about through reducing the budget for dedicated pro-

gramming.

That said, there were some participants, especially in Aberystwyth and Cardiff, who

actually took the opposite point of view – they wanted to ensure that they got to see

more of what the UK as a whole saw, to make them feel less parochial.

6.2 News
ITV Wales’ news was seen as the most important element of provision to retain. Differ-

ent editorial points of view were seen to be important for news provision in Wales,

especially given the need for political reporting of the Welsh Assembly. Therefore it

would not be sufficient to simply retain S4C and BBC news.

For the youngest, news programming on both BBC Wales and ITV was their main link

with national events. They were unlikely to read newspapers and felt that the internet

did not offer a great deal of information as yet.

‘I only use the newspapers to look and see if anyone I know’s been in court and

what they’ve done!’ (Cardiff)

‘ITV Wales news doesn’t just show what Wales Today shows. If there’s something

in the local paper like a big story it might not be covered, so you need to turn
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over to make sure it’s on the other channel.’ (Cardiff)

Region-specific news was seen as important. [Okay - this must be a non-ITV region]
Community issues such as crime investigations and traffic updates were felt to be

the relevant and interesting. Across the workshops there was interest in hearing news

of one’s own area and news from the other regions of Wales.

Here we have ‘region’ ‘one’s own area’ and community - are these the same scale?
Which is not the same view from earlier Ofcom research which showed less interest
in these issues being shown across the wide-area of a TV region (which i this case is
a TV nation).

ITV Wales was felt to be more likely to show these kinds of socially-relevant parts of

the news as well as politics and international or UK news. [But the items cited are not
socially-relevant across the terrain of (say) north to south Wales!!] Given the other

priorities for ITV Wales, there was some feeling that a very regular and detailed provi-
sion of local and regional news could be left to radio, shown online or through other
new media formats in future such as interactive digital television.

Yes - but not left to, ‘invigorated by’, ‘made better sense of’, etc ...

Although participants could not clearly imagine themselves actually using the new

media formats, younger members of the groups could envisage looking for listings

and local headlines online. The point was also made in Cardiff that the news would

then be updated only as much as would be relevant, rather than regularly to suit the

demands of a linear bulletin on terrestrial TV.

There could also be scope for hearing about different local areas and relevant on-

going social and political issues under the umbrella of current affairs or social discus-

sion programmes. ITV1 was felt to be well placed to deliver these also.

Both the above pointers towards internet type services also point to local TV with
local networking and common and community of interest screenings - with
webstreaming for catch-up on computer.

6.3 Current affairs and social documentary
Current affairs were seen as valuable and educative. Programmes like Dragon’s Eye

were appreciated but most wanted to broaden the remit of current affairs beyond

national or international politics, to social documentary.

People in Cardiff also talked about the need for ‘Shockumentaries’ which they saw

as both entertaining and educative about social problems. Programmes like The Fix

were mentioned.

‘Drug addiction is very much underground and you don’t come in contact with

that sort of thing. So I think sometimes when you look at these types of pro-

grammes you think, oh my god I didn’t realise that was around my town.’ (Car-

diff)

Country and nature documentaries were seen as more important for Wales than for

the other nations, especially for those in more rural areas. Even though younger re-

spondents did not feel personally interested in Coast to Coast or Fishlock’s Wild Tracks,

they recognised that shows which relate to the landscape and history of Wales were

important to have in the schedules. These were also seen as having social relevance,

because they showed how people live.
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‘There was this thing about the castle walls, I remember seeing something about

it years ago, it was on S4C and it was really interesting.’ (Caernarfon)

Participants preferred the prospect of fewer documentaries, but a greater variety of

topics and more investment in the quality of programmes. They then felt that such

programmes might have the potential to contribute to the network’s UK-wide offer-

ing.

There was also a call to retain some element of consumer affairs. This would be ide-

ally weekly and in peak time, but participants were prepared for this programming

to move out of peak or to become shorter. They did, however, wish to retain a regu-

lar position for it in the schedules.

The Ferret was very well-known and felt very locally relevant, even though it may
sometimes deal with issues across all the different regions of Wales.

More rural participants wanted to see rural issues covered but were be happy for this

to happen off-peak and at a lower budget and level of quality. Also, although S4C

currently shows agricultural programmes at peak times, they felt there would be in-

terest in some discussion of agricultural issues within the ITV Wales current affairs offer-

ing as a whole. This would only need to be occasional, but would help with the sense

of national cohesion by bringing up issues relating to the whole nation in a current

affairs programme.

6.4 Entertainment
During the discussion, participants agreed that it was important to allow people in

Wales to watch network output, particularly at peak time. However, as well as giving

people access to the soaps and other entertainment shown in peak, there was a

call for quality Welsh drama on ITV Wales in or near peak.

‘We’d be on a par with the rest of the country’ (Caernarfon)

None had heard of the programme Chosen, although when the idea was explained

it was met with interest from all participants, especially those in Cardiff and among

the women in Caernarfon. Participants commented that this sort of programme

needed to be ‘built up’ in the schedules to increase its popularity. As well as high-

profile entertainment, which might require more investment, the younger respond-

ents in both Caernarfon and Cardiff pointed out that it would be possible to express

the creativity of Welsh people through shorter, cheaper, off-peak slots, and that this

might be a key role for entertainment programming on ITV Wales. Participants sug-

gested short film slots, cookery programmes, sci-fi series, and even comedy or

animation which could be shown briefly and late at night to pick up a less main-

stream audience. These types of programme would not be competing with the net-

work offering in peak, and therefore would not need to be so high-quality.

Participants acknowledged that some of this could perhaps in future be found on

the internet or in other digital formats such as in a regional archive, but felt that in

order to be socially cohesive and showcase the best of Wales to the nation now, it

should be on terrestrial ITV or BBC channels: although S4C provides entertainment,

there was a need for this genre to be in English too.

6.5 Sport
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Each workshop expressed interest in nation-specific sports information which would

cover football teams.

‘It’s that sort of thing that’s quite good because it brings the whole of Wales

together because it is a Welsh league’ (Caernarfon)

For some, this information would best be included in news bulletins at the weekends.

‘Less things happen on Saturday because we don’t get as much news, and this

fella comes in and talks about football and all sorts of things. So why not stick

the sports on then for the whole of Wales’ (Caernarfon)

However, there was little discussion of sports programming beyond bulletins and up-

dates of match results; participants generally felt that the main focus should be upon

updates rather than dedicated, high budget sports programmes.

6.6 Light factual
There was a real need expressed for the nation to ‘see itself’ in everyday situations.

However, for many in the workshops, the nation-specific benefits of light factual pro-

gramming could be taken on by entertainment or social/consumer documentary.

Older women across nations were the group who supported light factual program-

ming most strongly initially, but tended to decide on entertainment and sport later in

the discussion.

‘I like it, it’s more interesting when it’s Wales not Spain or somewhere. It’s about

your life.’ (Caernarfon)

6.7 Religious broadcasting
Religion was more important to the older participants in Wales than it was in any of

the other workshops across nations. They felt there was room for dedicated religious

programming, particularly in the context of documentary rather than worship pro-

grammes, to teach young Welsh people about the history and culture of Wales as

well as the country’s religious and even musical heritage.

‘Wales used to be the most religious country of the lot!’ (Aberystwyth)

However, it remained a ‘nice to have’ option rather than a real priority.

‘Take the religion off. It’s not expensive, but we can go to church. It’s going to

have to lose out in the competition’ (Caernarfon)

Participants mentioned Songs of Praise in Welsh, and S4C’s programmes, and often

perceived language provision and religious provision to go hand in hand

‘It’s for the old folk isn’t it, the ones who speak Welsh and get up in the morning

and go to chapel. At four in the morning.’ (Aberystwyth)

6.8 Language programming
All participants agreed that Welsh language programming was very important. S4C

was seen as a central part of Welsh culture, and contributed to the plurality of other

genres by showing interesting entertainment, youth programming, news and current

affairs in Welsh.

‘There’s a tendency to forget the language, and local news bulletins [how local
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on ITV Wales etc] in both languages helps you. And you get a different point of

view.’ (Aberystwyth)

S4C’s programming was also seen to keep Welsh alive in the minds of viewers, show-

ing different styles and situations of Welsh usage.

‘The programme like Question Time in Welsh, they use a purer Welsh there, they

use words properly and it helps with your language usage’ (Caernarfon)

For some, showing Welsh programming sometimes on every channel would benefit

the community by illustrating the country’s commitment to its language.

‘Perhaps the Welsh-speaking population would just have a look at the one chan-

nel, but I think it’s important in Wales that everybody realises that they are in

Wales and that you can pick up the language’ (Aberystwyth)

However, for most, the other genres took priority for ITV Wales. In Cardiff, the partici-

pants who were in favour of short, creative slots suggested that some of these could

be in Welsh, thereby creating two offerings at once.

‘They could have small programmes on, just the sort of thing that teaches you a

word at a time’ (Cardiff)

6.9 Children’s programming
In Cardiff, children’s programming was briefly mentioned as an interesting option for

ITV Wales. However, it was perceived to need significant investment to compete

with the network in terms of quality, and participants felt resources would be better

deployed elsewhere.

SECTION 7
Scotland

This section looks at the priorities for different elements of nation-specific program-

ming in Scotland. It sets out the overarching themes from the Scotland workshops,

and then describes how each genre was perceived.

7.1 Overview
There was much more discussion of the differences between regions in Scotland in

comparison with Wales or Northern Ireland. [Here is an understanding of ‘regional-
ism’ distinct from ‘ITV regionalism’ - and at the same time a sense of region which
may be bigger or not the same shape as two or three local government areas, which
is why smaller local elements reconfigured together can address the differences in
scale appropriate for Scotland’s news and cultural senses of scale.]  For example,

the Highlands did not feel local to those in the Lowlands, and participants in Glas-

gow claimed they had a different culture and sense of humour in comparison with

other areas of Scotland. Similarly in Dumfries, there were participants living very close

to the border who felt Scottish, but different to the Central Belt. [See here too Map-

ping Regional Views from the ITC]

For Scotland, region-specific identity did not tally with the regional ITV footprints - in
Inverness for example people stressed the differences between the Highlands and
areas around Aberdeen, and felt that the news from Aberdeen was of little interest to
them. In Border, some of the participants were unhappy because they received the
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English version of its transmission rather than the Scottish version.

Participants in Scotland were very vocal about their status as a nation, and the need
for representation both of the nation as a whole as well as the areas and regions
within it.

Across the workshops, news provision was chosen as the most important element of

dedicated provision, followed by the following types of programme:

• Comedy

• Sports

• Social documentary

• Gaelic

Participants felt that comedies, social documentaries, and dramas should be of high

production quality, and be shown in peak time. They would need to set across Scot-

land, and not just be focused the Central Belt.

These dedicated programme genres could be combined with shorter programmes

about sport, broadcast off-peak. Equally important was a steady provision of cheaper,

light factual programming, even if the volume had to be cut back.

‘I’d rather have a decent Scottish aspect, as opposed to having a local one,

just for the sake of having a local one. If you can have a decent local perspec-

tive all well and good, that’s fine, but if that’s at the expense of something else,

well, no I’d rather you had a good Scottish perspective.’ (Inverness)

Representation to the UK as a whole was a priority for participants, but not if it this

meant less money for dedicated programming. For example, Monarch of the Glen

provoked mixed views in the workshops. Some participants were proud that such a

programme was being shown to the whole of the UK, especially as it showed the

Scottish landscape. However, others felt it was an unrealistic portrayal.

However, there were some participants who wanted to make sure that Scotland did

not lose out on the best network provision, and therefore wanted to make sure that

the scheduling of dedicated programming did not disrupt this.

7.2 News
Participants noted that the BBC news covered the whole of Scotland whereas the

ITV news covered one of the three regions within Scotland. Overall, participants liked
having both to gain a plurality of perspectives.

Seems at odds with other views (those highlighted above about region not being co-
terminous with ITV regions in Scotland) - do MORI mean want the plurality, or want
the not particularly relevant regional ITV boundaries to remain in ITV news represen-
tation of and from Scotland?

‘I sometimes watch something relating to Scotland that’s important and when

you go over to the other channel you say oh, are they talking about the same

thing here? They’ve reported it from a different angle.’ (Glasgow)

Yes fine - but then Scottish TV often feels like it thinks its the news of Scotland from
Glasgow.

There were mixed views as to whether the ITV or BBC coverage was preferred - some
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liked what they saw as the more formalised coverage of the BBC, others believed

that their regional ITV news programme was more relevant as it included news from

their city or town. However, in Inverness, it was pointed out that although the news
programme Look North covered the Grampian area, half the news came from Aber-
deen, an area they had little interest in and did not feel was local to them.

Important - again the local-to-local model - the dumbbell of the viewer’s local and
then the link to neighbour(s)  that does seem relevant.

Participants in all three workshops also emphasised the diversity of people within

Scotland and the difficulties in providing relevant content for everyone.

‘I was in a bar up in the north east of Scotland having a beer and the topic of

conversation was fish quotas and what’s been done in terms of politics and the

EU. And if you went down to say maybe Renfrewshire the conversations will be

about their roses or who’s grown the biggest turnip.’ (Glasgow)

Local radio news was seen as important in the workshops because the approach

was felt to be more light-hearted and the radio could cover local information such

as traffic and travel. News was also gathered from the papers, and Scottish editions

of UK papers were mentioned in the workshops as a valuable means of providing

national and international news from a Scottish perspective. Local newspapers were

also referred to. However, television news was seen as vital as it is convenient, imme-

diate and more powerful.

In news there was demand for some ‘flagship’ programming that presented Scot-

land as a nation of the world from a Scottish perspective and with Scottish present-

ers. UK news bulletins were felt to be disproportionately dominated by English news -

participants mentioned this was particularly noticeable during events such as foot-

ball championships. Participants liked the idea of a possible news programme that
would cover both international and national news from a Scottish perspective.

But would they want it to come from London - would they prefer it to come from
Edinburgh (or Glasgow) - with where necessary London and other international in-
serts, as location reporters saying and now back to our studio in Edinburgh/Glasgow
..... location of the editorial base is very important in establishing identification and
authority for news centres ....

Despite the demand for a nationwide Scottish news programme, there was also a
need for region-specific news, especially as there were fears the Central Belt would
dominate this type of service. [Yes but its been suggested the region required is not
the ITV region - but a smaller or local-to-local ‘region’ depending on the area and
the generality of the topic] In Dumfries it was acknowledged that with a less dense

population, local news [meaning what exactly in its use here????] was unlikely to be

as eventful as nation-specific news. This nation-specific news programme could there-
fore contain a small regional opt-out at the end:

Which is what we propose ......

‘You could do it here on the radio, they have something on the news that is

Scottish news … ten minutes which concentrates solely on local stuff … they

could do the whole of Scotland type thing and then a portion of the programme

could be … local area.’ (Dumfries)

7.3 Sport
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Sport was more important to Scottish viewers in comparison to the other nations. It

was felt to be important that sports programmes were scheduled regularly, at a time

in the week when people could get fresh information on recent games. It was also

considered important to have sport at times when sports lovers were at home to

enjoy it - e.g. at the weekend, not necessarily at peak time. This view was most strongly

expressed by the men in the workshops, but also echoed by some of the women.

A number of participants were dissatisfied with current provision, believing that it was

shown too late after games and was not of high enough quality. Football was men-

tioned most often and was the top-of-mind sport when participants thought about

the provision they would like. This was more so than in the other nations.

Hearing more about the Scottish leagues would be welcomed. Programmes need

not be very long – and could for example be represented by a short round-up of

results or goals.

‘I think it’s important not to lose that Scottish sports programme. BBC don’t have

SPL, it’s as simple as that, so if they lose it, we lose the Scottish football com-

pletely, which is not going to happen, or shouldn’t happen.’ (Inverness)

‘I suppose some of the national results from the football could be included with

something else, you don’t need a whole dedicated half an hour.’ (Dumfries)

Currently it was felt that the Rangers and Celtic football teams dominated cover-

age, and there would be interest in other more local teams, although any sports

programme could be shown across all three regions. However, participants acknowl-

edged that the quality of play was not the same as the big international matches

shown on Sky. They also understood that what was shown was influenced by who

owned the rights to broadcast - currently Setanta.

Rights is a problem here, as said

7.4 Comedy
Comedy was prioritised by participants. Most were proud of Scotland’s record in

producing innovative nation-specific comedy. Comedy was seen as distinctive to

Scotland and part of a shared culture which was important to preserve. In Inverness

and Glasgow in particular; participants commented that the BBC had produced

strong comedy over recent years. Chewin’ the Fat was seen as a valuable pro-

gramme, particularly by the younger respondents, showing the Scottish sense of hu-

mour through the stereotypical characters portrayed in the series and the language

used. There was seen to be a role for either the BBC or ITV1 to deliver this type of

programming - if the BBC stopped providing this, then it should be broadcast by ITV1.

There could even be scope for some Gaelic programming to take in comedy. Be-

cause of the shared social experience inherent in comedy, participants felt that this

was an important genre to keep on nation-specific television. Many suggested putting

more resources into comedy even if at the expense of other genres such as light

factual and other entertainment shows.

Not convinced that in Scotland Chewin’ the Fat isn’t favoured more on west than east
coast - that humour isn’t more localised than ITV and BBC would have us believe.

7.5 Current affairs
Participants wanted dedicated current affairs, in peak time, or later in the evening,
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during the week, although there was little preference for any specific weekday. As

with the other nations, definitions of current affairs varied from political discussions

through to investigative documentaries. In Scotland, participants valued the politi-

cal side of current affairs and were keen to see local politicians and local political

issues covered on television.

‘I’d watch my local politicians getting a grilling, that would be OK’ (Inverness)

Yes - but those outside Inverness wouldn’t be interested - so this is a local programme!!

In Dumfries and Inverness, the Central Belt was felt to dominate current affairs provi-

sion. Furthermore, in Dumfries participants pointed out that it would be beneficial to

hear about local politicians, but were unsure whether there would be enough mate-

rial to fill a whole half-hour segment, and that perhaps a ten-minute slot might be

more appropriate.

Local programming can be any length - Edinburgh and Dundee local TV had shows
of 4-12 minute duration .....

7.6 Entertainment and light factual/social documentary
As with the other nations, some dedicated light factual programming was perceived

to have the value of social documentary, showing people the real life of the regions

of Scotland. Such programmes were also felt to have a wide appeal across ages

and also to visitors to the local area.

‘When you get your people coming up here to look, like tourism and that, want

to look round the area, the chances are they’re coming on a weekend and

they’d be interested to see where they can go and you get the older people

who like it as well.’ (Dumfries)

The Aberfeldy e-tv experimental TV service provided this - tourist programming to
hotel and for visitor centre. But the local to local network would ensure that tourist
programmes of interest to residents in other cities and towns could be shown or part
shown etc.

There were a number of programmes that were viewed positively in this genre in-

cluding Medics of the Glen and Getting Away with Murder. These were felt to be

well-made, interesting and informative. There were other light factual programmes

which were liked such as Raw Chefs and Trout and About because of the areas they

showed, although there was much lower awareness of these programmes. Partici-

pants were unsure whether these programmes were best shown throughout Scot-

land or more regionally, arguing that it depended upon the specific appeal, quality

and relevance of the programme.

Young people often mentioned the potential for dedicated entertainment listing

shows, perhaps on a Friday night, or alternatively on a Monday night to review the

entertainment at the weekend and look forward to the following week. However,

again there were mixed views on whether this should be regionally or nationally
focused. For example, in the Dumfries area participants did not feel enough was

going on, but did not want any programme to be dominated by the Central Belt. In

this genre participants felt there might be scope for either more localised broadcast-

ing, or provision to be made through different delivery mechanisms such as the

Internet.
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The local DTT option seems to have escaped the net here - why? it features in Ofcom’s
studies - is there a problem with catch-up here???

7.7 Dedicated religious broadcasting
Participants did not think it was important that there should be dedicated religious

provision, as long as there continued to be some on UK-wide television. Such reli-

gious programmes should cover a range of religions and include educational infor-

mation on religion.

‘In this day and age there’s that many different religions in our area that if you

had a religious programme for it, you’d be on all night to cover all the different

religions.’ (Inverness)

‘On a Sunday evening on the Beeb you’ve got Songs of Praise and I think you’ve

got quite a few religious programmes on BBC2 as well on a Sunday morning as

well so why does every channel need to have it?’ (Inverness)

7.8 Language programming
There was variation in views about the need for dedicated language programming,

with those in Inverness most strongly advocating some Gaelic programming. Those

in Dumfries did not think there should be any Gaelic provision in that area on ITV1:

‘Well Gaelic for this area I don’t know anybody who speaks it in this actual area,

but if you went further up north then that would probably be more applicable.’

(Dumfries)

Yes - Gaelic should be local-to-local not always pan-Scottish - at least for most of
the programming. Locally is where it can focus and tie-in to education.

Participants wanted to retain Gaelic programming for the percentage of the popu-

lation that spoke it and because it was part of Scotland’s shared heritage. Further-

more, the quality of the current Gaelic programmes was felt to be very good, and

some participants watched them without necessarily understanding the language.

And so it should be

‘I like the Gaelic. I don’t speak Gaelic but I love the Gaelic programmes. They’ve

got subtitles and that’s to do with something that’s dying out, this language

that we should be speaking, our national language … I just look up the paper

and see what’s on. It interests me because I’ve got relatives in the islands and

that’s why

I watch Gaelic programmes that are pertaining to Scotland.’ (Glasgow)

Some suggested that Gaelic programmes could cover a number of genres from

documentaries and drama through to children’s programmes. Many thought that

this might ‘kill two birds with one stone’, in that children’s provision and Gaelic provi-

sion could go together. Some participants believed it was important for children to

watch these programmes to gain some ideas of the language and to also learn

about the shared heritage.

‘My grandson watches the Gaelic programmes for children. I often say to him

put that off, you don’t even know what they’re talking about. And he says I do

because he is watching it and picking up words. So I think the way Gaelic is

spreading down this way, I think it’s a good thing to leave it on TV for children
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coming up. They can learn the language from just watching it.’ (Glasgow)

Some also suggested that in the digital future these programmes could have their

own channels, although it was pointed out that with this people would be less likely

to ‘stumble’ across a Gaelic programme. Furthermore, it was felt that many Gaelic

speakers are older and less to likely to own digital television.

7.9 Children’s programming
In Scotland, unlike the other nations, children’s programming was not spontaneously

discussed. Unprompted, a few participants in Glasgow mentioned that they some-

times noticed that there was less children’s programming during the school holidays:

because school holidays are different from those in England, parents felt there was

less for their children to watch.

An interesting point - how might this be addressed in making ITV regions into ITV
nations? Local TV could tackle this - as well as different emphasis during trades holi-
days....

However, this was seen as a ‘nice to have’ rather than as a priority for the network to

remedy, in the context of the other dedicated genres under discussion.

In Dumfries, there was a suggestion that dedicated Scottish programming such as

light factual and social documentary could be of interest to anyone from ten and

older, and that within the general range of such programming, subjects could occa-

sionally be chosen which would involve young teenagers as well as the older audi-

ences.

In Inverness, participants agreed that some Gaelic programming could be of inter-

est to children, without having to be specially made for them. It could ideally be

shown at times of day when children could watch, as it would be important for chil-

dren to be exposed to the language.

Appendix A: Methodology

This research project required that detailed views be gathered in relation to a sub-

ject that participants may not have thought about in much depth before. Further-

more, previous research for Ofcom has discovered that when asked about the po-

tential for cutbacks, the public are unwilling to countenance cutting back program-

ming, even if it is not always highly valued.

We therefore conducted a series of nine half-day workshops. In these workshops we

were able to explore in depth all the relevant elements under scrutiny, and invite a

more diverse profile of participants within each chosen location than would be pos-

sible with traditional focus groups.

The workshops also allowed us to give information to the participants over time, so

they were able to move beyond their current situation and preferences and look to

the future.

By looking at the various different ways people evaluate the same situation over

time, we gain a sense of their most reliable preferences. We also ensured that partici-

pants were thinking about the perspectives of people across their nation or region as

a whole, rather than solely about their own individual points of view.

Nine four-hour long workshops were carried out with around 18-22 people attending
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each. Workshops were carried out in Dumfries, Glasgow and Inverness in Scotland;

Belfast, Derry/Londonderry and Enniskillen in Northern Ireland and Caernarfon, Car-

diff and Aberystwyth in Wales. The workshops broke into two groups at various points

to allow a more in-depth exploration of the issues, as well as sessions in plenary. Break-

ing out into smaller groups allowed for different groupings of participants, for exam-

ple, by religion in Northern Ireland, age, and whether people were regular viewers of

non-news dedicated programming. During each workshop, two different breakout

groups took place, selected according to these different relevant groupings. In the

plenary sessions, the extended discussion allowed both the moderators and Ofcom

to present the policy issues for comment and reaction.

Structure of the workshops
Each workshop was structured as follows:

• Introduction and Warm-up: Participants were asked to create a story which said

something interesting about where they live and to choose which medium would

work best for the story.

• Current Provision: Participants discussed the dedicated programming currently

shown in their area to get top of mind reactions, likes and dislikes, and to gauge

their knowledge of the dedicated programmes. In this session the role of other

types of media was also explored and definitions were established of ‘localness’.

•  Trade-off exercise: This session identified which elements of dedicated program-

ming were felt to be important, by asking participants to make a series of trade-

offs between different genres of such programmes and different scheduling

times. Indicative costs of the different dedicated genres were given to partici-

pants

• Future provision across a range of media. In this session participants outlined the

key changes in media provision that they expected over the next 5-10 years

and explored how their preferences for changes in dedicated provision of en-

tertainment/information could encompass these. A number of indicative future

scenarios were also presented to participants for their comment and evalua-

tion. Prior to attending the workshop, each participant was asked to watch

television programmes that were felt to reflect them, their community, region or

nation, and decide whether these programmes met their expectations. They

were also asked to find outputs from other forms of media such as radio, news-

paper or the internet that reflected them, their community, region or nation.

The research is flawed for two reasons:

1) potential of local DTT has not been presented to public - generally - so percep-
tions of future are curtailed (Local TV in France and Spain 1000 + services from
2006 onwards .... so we should be modelling Local TV for viewer critique by
now!!)

2) the age old confusion of ‘region’ with ‘ITV region’, with perceived region by
viewer, with ‘nation’ and even with ‘local’ - all remains in a soup that should by
now be cooked.

So ..... this study needs analysing for its underlying confusions - which really should
not be necessary in a study which anticipates future service provision, and where
much of  this confusion has been critiqued to death before!
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Limitations and benefits of a qualitative approach
Qualitative research is less concerned with measurement and more with understand-

ing nuance, motivations, attitudes and feelings. The nature and complexity of the

structure of dedicated television programming meant that a considerable amount

of explanation, probing and ‘unpacking’ was required to draw out participants’ views.

A qualitative approach was therefore a useful vehicle to use to try and discover

some of the underlying reasoning and rationale behind participants’ choices and

attitudes. The research does not seek to provide representative statistics for the popu-

lation as a whole, but rather to reflect accurately the range of views and opinions to
be found among participants.

Which it cannot do because of the flaw described above .....

I’ve omitted the MORI sample breakdown which follows here ........

VLocal
e • P E T I T I O N

AT DIGITAL SWITCHOVER, we call upon the UK government to make
provision for a Local TV channel in ALL LOCAL AUTHORITY AREAS to

ensure a majority of households are able to receive a Local TV channel
alongside the other public service channels.

Vote L O C A L  T V Today

http://www.commentonline.co.uk/survey/

to assist local TV organisation in your area and across the UK email
local.tv@virgin.net for copies of the paper version of the CAMPAIGN for LOCAL TV

PETITION, some LOCAL √ BADGES and copies of the LOCAL TV PARLOUR GAME.
Otherwise, do you really want more Quiz, Shopping Channels and Lifestye chan-

nels instead of Local TV?

CAMPAIGN for LOCAL TV



“The Government are committed to supporting local
television and we very much hope to see an expansion of
services in the future. We envisage that local television
will play a valuable role in keeping communities informed
and in particular, help keep in touch those most socially
isolated members of the community who may not have
access, or are uneasy about using new technology. Local
television will also bring economic benefits to areas in
terms of employment and training....” LORD McINTOSH,
Minister for the Media and Heritage at DCMS, addressing
Scottish Local TV Forum 2005.

The ‘add/drop solution’ was initially proposed at the
Scottish Local TV Forum. It “offers the most consistent and
convenient solution, and potentially offers the widest reach
for Local TV of all the terrestrial options.” OFCOM, Digital
Local, January 2006

 UK Local TV Forum
digital local television

22nd March 2006
10.00-5.00pm

CoSLA
Rosebery House

Haymarket Terrace
Edinburgh
EH12 5XZ

to register, email names of
delegates and organisation to

tana@talktalk.net

    £75.00

UK Local TV Forum
10.00 Registration and Exhibition

10.30 Local Freeview & Broadband on TV
Add/Drop & Engineering Local Digital Terrestrial
SergeFrancois, Terayon, Belgium
Keith Hayler, ngwireless TBC
Prospects for Broadband on TV
TBC, Carpentes Connect
Broadband
Iolo Jones, Narrowstep
Question & Answer

11.45 COFFEE

12.00 Council Channels & Economic Development
County TV
Peter Williams, PWTV
South Lanarkshire TV
Drew King, South Lanarkshire Council
Question & Answer

1.00 LUNCH

2.00 A sense of proportion?
City TV Kosice - city & satellite
Eva Dekanovska, City TV Kosice
Community Production opportunities with BBC Local
Nic Millington, Rural Media Company
Question & Answer

3.45 TEA

4.00 Investment Enterprise and Partnership
Regional Enterprise
Philip Reevell, North West Vision Digital Platform
Regional Newspapers & Local News
Robert Freeman, Press Association
Question & Answer

5.00 FINISH

                                                                               The Broadcasting TrustInstitute of Local Television

ACTO

Campaign for Local TV
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Local TV and digital switchover provide a major opportunity to redistribute the social

and economic benefits of broadcasting across the UK in creating upwards of 240

local scale TV channels. These will provide employment closer to the centres of media

and journalism training, local news where it is relevant and local programmes that

address community needs and aspirations. Dave Rushton, Director, Institute of Local

Television, at Television from the Nations and Regions: The Promised Land, the future

of television outside London, January 2006.

LOCAL TELEVISION PUBLICATIONS from the Institute of Local Television
The Pocket LOCAL CHANNEL ATLAS (Scotland) ISBN: 1 899405 05 4. The ‘add/drop

solution’ explained. The terrestrial Local TV option proposed by ACTO and described

in Ofcom’s Digital Local as “the most consistent and convenient solution and

potentially offers the widest reach for Local TV of all the terrestrial options.” Add/

drop explained and applied to delivering Local TV throughout Scotland (2005), £9.00

inc p&p 40pgs.

ACTO - local public service television directories. Is the pdf directory circulated as

an information resource and discussion forum on Local TV. FOC and distributed by

email to over  800 readers. To ‘subscribe’ forward you email address. Papers from the

first ten editions of ACTO have been compiled into LOCAL television REPORT.

LOCAL television REPORT - ACTO local public service television papers, ISBN: 1 899405

04 6, published by School Press/ACTO/Institute of Local Television, (December 2005),

£13.50 inc p&p 144 pgs. Softback. CONTENTS I Preamble. ii Introduction. ONE Questions

& Answers: Natalie White’s: Questions on the Future of Local Television; Ofcom’s:

Assessing the Future of Local Television and Interactive Services: A Survey for

Stakeholders. TWO European Background: Assessing Opportunities for Local TV Across

Europe; THREE Case Histories: Triangle TV Auckland; Open Channels Germany; Open

Channel Berlin; Teveline: Reality Show vs Real People; Channel Six Dundee plus

Audience Research; ‘e-tv’ in Aberfeldy. FOUR Local Spectrum & Costs: The Add/

drop Solution and Local Network Channel;  How Big or Small is Local TV?; A Stab at

Local TV Costs. FIVE Shifting Policies: Media Literacy, Local Licences and Local

Government; God’s Own Spectrum: Local TV and the Public Good; Regional

Variations in Production Spend; Bigger Picture on the Smaller Screen; Valuing Local

Public Service Television. SIX Nutshell: ACTO Checklist to Ofcom, April 2005.

LOCAL TELEVISION RENEWED: essays on local television 1994-2005 published by School

Press for the Institute of Local Television, (August 2005). £13.50 inc p&p 112 pgs, Softback

LOCAL TELEVISION RENEWED provides a vigorous critique of the political impact of

public service broadcasting since 1990 and argues for two hundred plus independent

local, community and municipal television channels in line with developments

underway across Europe. LOCAL TELEVISION RENEWED outlines how these proposals

for local TV channels can be introduced as part of digital switchover from 2008 and

expanded via broadband.

LOCAL TELEVISION RENEWED is the fifth volume on local television to be published by

the Institute of Local Television - published either with John Libbey, the Community

Radio Association (CRA, now the Community Media Association) or on the ILT imprint:

School Press.

LOCAL TELEVISION RENEWED: essays on local television 1994-2005, ISBN:1 899405 03 8,

Dave Rushton, published by School Press (2005) £13.50 inc p&p 112 pgs Softback

CONTENTS Preamble; Introduction; Technical Background; Virtual Reality; Vicarious
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and Experiential TV News; A General Theory of Spectrum; Defining the Social

Geography of Local News Identity; Assessing opportunities for local digital TV across

Europe; Add/Drop and the Local Network Channel. APPENDICES: A Local Television

Reader; Scottish Local TV Forum Report; Some pointers for filming local TV news and

short documentaries

CITIZEN TELEVISION: a local dimension to Public Service Broadcasting, ISBN: 0 86196

433 0 edited by Dave Rushton, published by John Libbey & Institute of Local Television

(1993) £19.50 inc p&p 232 pgs Hardback CONTENTS PART ONE - Research & Analysis:

Citizens and the Local Choice. Edinburgh Television Study, Peter Kitchenman; Cable

Company Franchise Commitments, Adrian Friedli; Highways Authority Experience of

UK Cable Build, Inken Schindler; Local Authority Cable Briefing, Lyndsey Bowditch;

Reading the ITC’s Mapping Regional Views, Dave Rushton; Survey of Local Channels

on UK Cable, 1992, Julie White; A Local Future on Cable?, Dave Rushton PART TWO -

Commentary & Critique, Local Public Service Television. Making Local Work, Dave

Rushton; Amendments to the ITC’s Draft Invitation to Apply for Channel 5, Amanda

Gibbs & Dave Rushton; Channel 5 and Local Television, Dave Rushton; ‘Star Rating’

Channel 5 Transmitters, Dave Rushton; The European Meeting of Local Television,

Dave Rushton. APPENDICES, Section 7 Cable and Broadcasting Act, 1984; Local

Channel Survey, 1989, Peter Kitchenman; Tables 9-14, 16, 19 & 21, Peter Kitchenman;

Cable Growth, 1983-1992; Pilot Local C5 Survey Edinburgh, 1990, Lyndsey Bowditch;

C3 Regional Populations and C5 Transmitter Populations

LOCAL TELEVISION REVIEWED: essays on local television 1982-1993, ISBN: 1 899405

003 Dave Rushton, published by John Libbey & Institute of Local Television (1994)

£9.50 inc p&p 48 pgs Softback CONTENTS Introduction; Cable, Cable TV and Video;

Work! Work!!; Cultural, Racial, Economic, Political, Social & Class Bias (etc) ... on TV;

Swindon Viewpoint, Aberdeen Cable, Cable Authority and the Grapevine Channel;

Origins of UK Cable; Cable, Channel 4 and Tape Distribution.

CREATING LOCAL TELEVISION: local and community television under the Restricted

Services Licence, 1 899405 01 1 Dave Rushton, published by John Libbey, Institute of

Local Television & CMA (1997) £10.50 inc p&p 78 pgs Softback CONTENTS PART ONE

- Policy and Intervention. Policy and intervention; PART TWO - Preparing a TV RSL;

Locating frequency channels for TV RSLs; Blueprint for a TV RSL; Organising a TV RSL;

APPENDICES.

DON QUIXOTE’S ART & TELEVISION: seeing things in art and television, ISBN: 1 899405

02 X Dave Rushton with an introduction by Terry Atkinson, published by School Press

(1998) £8.50 inc p&p 48 pgs Softback. CONTENTS Introduction, Terry Atkinson; Noisy

Channel; Art & Artifice: or designs on the past; Open Channels and Media Literacy.

Orders or further enquiries can be addressed to Institute of Local Television 13 Bellevue
Place Edinburgh EH7 4BS or by email to local.tv@virgin.net.

Sale of books and your voluntary sub-
scriptions of £30.00 per year help keep
ACTO afloat. To support send cheques

made out to Institute of Local Television
marked ACTO on the back.

With thanks.

To be removed from the ACTO electronic mailing list please advise local.tv@virgin.net


